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A JournAl of the press InstItute of IndIA

Reportage that flouts 
Press Council codes

This was a case decided by the Delhi High Court in which the petitioner 
(no names to be mentioned as per legal guidelines) alleged that details 
about her minor daughter’s sexual abuse by  the  father were  illegally and 

unethically publicised by the media,  including  visuals of the colony where the 
family lived, the entrance to the house, the name of the father and details of  
his  designation and workplace, plus the soundtrack  of the  voice of the mother  
recorded (without her permission or knowledge) when she refused to talk to 
the reporter from the TV channel. 

This caused so much trauma and humiliation to the family that the girl 
could not go to school and the family had to move out and relocate. The court, 
convinced that the  TV channel had, in telecasting the details, violated not 
only the girl’s right to privacy  but also  the Press Council of India  norms, 
ordered that compensation  of Rs six lakh  was to be paid to the girl’s family, 
of which Rs 5 lakh was to be paid by the  TV channel and one lakh by the 
police commissioner for divulging details of the case from the FIR, plus Rs 
25000 litigation costs to be paid by each of the respondents (the TV channel and 
the police commissioner).   

The media did not publicise the judgment adequately. The TV channels in 
particular were of course mum on what transpired in the course of the judgment. 
Why? If the court made comments on the way the media functions, especially 
with reference to the Press Council of India guidelines, wasn’t that ‘news’? 
The judge said, “The right to privacy is recognised as an integral part of the  
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The electronic media has an obsession with ‘breaking 
news’, with channels jostling to be the first to put out additional 
or ‘latest, updated’ details. The Sheena Bora-Indrani 
Mukherjea case was a prime example of the frenzy to ‘let 
people know more details’, through both print and electronic 
media. How come, then, that the same enthusiasm to ‘let 
people know’ did not apply when it came to publicising  an 
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Rising intolerance: Onus on 
media to play a responsible role

Tolerance and intolerance. Two 
words we are getting to read often 
nowadays in newspapers in India. 
So what really has happened to 
sobriety? Filmmakers, artistes, 
writers and scientists have 
returned their national awards to 
protest “growing intolerance in 
the country”. Their contention: 
the government is stifling freedom 
of expression. The return of the 
awards and all the talk about 
intolerance comes at the head of a 
series of occurrences – Narendra 
Dabholkar, Govind Pansare and 
M.M. Kalburgi being killed, 
Perumal Muragan having to quit 
writing altogether, a fatwa issued 
by a Mumbai-based outfit against 
A.R. Rahman for scoring music for 
an Iranian film, a warning issued 
to actor Rajnikanth for accepting 
the role of Tipu Sultan, and a bomb 
attack on the office of Tamil TV 
channel Puthiya Thalaimurai. 

The happenings prompted Nobel 
laureate Kailash Satyarthi to say 
that intolerance is on the rise and 
there is a "dialogue deficit" between 
the government and its people. 
They have also prompted Moody’s 
(one of the world’s Big Three 
credit rating agencies) to state that 
the Indian Government needs to 
rein in elements that are out to 
intimidate media and society. And 
none other than President Pranab 
Mukherjee appealed to people to 
preserve India's multiplicity and 
pluralistic character. Overall, there 
seems to be a sense of fear, for all 
those who wish to voice opinion, as 
journalists, bloggers, tweeters, and 
those who are active on Facebook 
or on WhatsApp. 

As I was writing this, I received 

a long, forwarded message on 
WhatsApp with the opening 
sentence reading: “this is a very 
important message if you care 
about the unity, peace and progress 
of India”. I was asked to forward it 
in turn to “every Indian so that the 
evil face of media is exposed”. “Our 
media is wolf in sheep's clothes”, 
the framer of the message seemed 
convinced. While listing out some 
of the connections and relationships 
journalists had with politicians as 
well as the presence of some cozy 
clubs, the thrust of the message was: 
why is the media 'manufacturing' 
these stories of so-called 
intolerance. The English language 
press and English TV channels 
were continuously “harping about 
things like 'rising intolerance' and 
making a big issue of some isolated 
incidents...”, mainly to scare away 
potential foreign investors when on 
the ground common people were 
leading normal lives, the message 
read. 

Today, the onus is on publishers, 
editors and journalists, perhaps 
more than ever before, to adhere to 
the principles of honesty and truth-
telling, to be accurate and fair and 
balanced and, most importantly, to 
be sensitive to the pressures of the 
times. It’s a time also for reflection 
and to make an honest judgment.  

****************************
Well, it’s a tough time for journ-

alists everywhere. UNESCO 
convened events in Paris, London, 
New York and elsewhere on 2nd 
November to mark the International 
Day to End Impunity for Crimes 
against Journalists. In the past 
decade, 700 journalists have been 

killed for reporting the news: one 
death every five days. In nine out of 
ten cases, the killers go unpunished. 
Less than one in ten cases involving 
the killing of journalists is ever 
resolved. It is almost as if there is 
near complete impunity for the 
perpetrators of crimes against 
journalists. Governments, civil 
society, the media and everyone 
concerned to uphold the rule of 
law are being asked by UNESCO 
to join in the global efforts to end 
such impunity. 

Yet, as we all know, the challenge 
remains steep. In India, four 
journalists were killed this year in 
separate incidents. In 2013, eleven 
journalists were killed, putting 
India then at third position (after 
Syria, Philippines / Iraq) in the 
International Press Institute’s list, 
worse than Pakistan which was 
once billed as the most dangerous 
country for journalists. According 
to Reporters  Without Borders, 
India today ranks  138 out of 
180 countries when it comes to 
freedom of media and the safety 
of journalists. What is it that 
makes journalists so vulnerable? 
Obviously, the courage to 
speak out against the corrupt 
in the establishment. Of course, 
journalists must continue to be 
brave and tell the truth no matter 
what it takes. That’s the hallmark 
of good journalism, of credibility, 
its raison d'être. There also needs to 
be greater unity among journalists. 
Sadly, the profession has lost some 
of the respect it had years ago. It is 
now time to work hard and recover 
what we have lost. 
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right to personal liberty under 
Article 21 of the Constitution,” 
adding that the right to be ‘left 
alone’ is also part of this personal  
entitlement. The judge referred to 
the “norms of journalistic conduct, 
principles and ethics” too – “The 
press shall not invade the privacy 
of the individual”; the press “shall 
not record anyone’s conversation 
without the person’s  knowledge 
and consent”. The female reporter 
of the TV channel had approached 
the family without revealing her 
identity, and  widely disseminated 
the details of the case through its 
telecast  in  August 2005 (which 
meant the girl and her family had 
spent  nearly eight years before 
their complaint and demand for 

redress came up for judgment.) The 
judge referred to “the prurient and 
morbid curiosity” that drives such 
reportage, instead of restraint and 
caution  that were mandated.

The court order records that “the 
TV crew approached the petitioner 
and her daughter at home and 
attempted to interview them in a 
deceptive manner against their will. 
The woman had refused entry to the 
crew members (but) her refusal had 
been recorded and aired. The police 
in their defence had argued that 
they had not revealed the details of 
the FIR but the court did not accept 
this denial. The judge also decried 
the tendency of the media to 
“intrude through photographs into 
moments of personal grief”. 

I have often wondered what 
the point was in printing or 

showing a mother sobbing over 
her drowned son’s body – surely, 
grieving in private is a personal 
right? Do reporters take the trouble 
to familiarise themselves with 
the code drawn up by the Press 
Council of India, before they take 
up assignments? Do their bosses or 
owners of the  channels  ensure that 
their staff  conform to the codes, not 
only of the Press Council but also of 
common decency, ethics and social 
responsibility? And the crucial 
last question: When the code has 
been breached and a court order 
censures the media, why aren’t 
these ‘updates’ publicised?

Many a sting operation by the 
media has, doubtless, brought to 
light malpractices in the corridors 
of power. But this kind of intrusion 
is different, in that this is private 
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harassment, as fitting into  the grid 
of legitimate preoccupations of 
reporters. Ethics cannot be shoved 
aside in the race for viewership 
statistics. In fact, most viewers are 
put off by the frenzied excesses 
that ‘breaking news’ items put 
out. Which brings me back, to 
the original poser – why doesn’t 
breaking news include reports on 
court judgments that criticise the 
media and slap hefty fines running 
to lakhs?

(The writer, based in Bengaluru, gave 
up a job with The Times of India 

Group to write her columns, acquire 
two PhDs and become an activist for 

consumer rights. She is a recipient 
of the Media Foundation’s Chameli 

Devi Award for Outstanding Woman 
Journalist (1983) and the PUCL 

National Award for Human Rights 
Journalism. Her fortnightly columns 

on gender issues and consumer rights 
ran in the Deccan Herald for 

27 years.)

<

grief  and  distress, nothing to do 
with misuse of power or public 
resources. If the man was guilty, it 
is for the court to adjudicate. This 
kind of intrusion is not even ‘trial 
by the media’ as the phrase goes; 
it is not unearthing, or helping to 
unearth, information that would 
help in the process of justice; 
this is, as the judge rightly put 
it, “prurience”. The violation of 
Press Council Codes did not, as far 
as information is available in the 
public domain, result in any penal 
impositions by the PCI.

In May 2015, Rev Valson 
Thampu, principal of St Stephen’s 
College, Delhi, wrote an ‘open 
letter to Prannoy Roy  describing 
how  TV camerapersons and 
reporters barged into his office and 
asked him to name the victim  and 
the accused faculty member in a 
sexual harassment complaint  that  
a student had lodged. Under the 
law, naming is forbidden in such 
cases, as the principal pointed out, 

but the reporters declared , “We are 
the media, we have a right to know.” 
This, Principal Thampu says, was 
“shikari journalism” (hunting), 
with the media reps “cherry 
picking” from comments offered, 
looking for “juicy, succulent bits”.  
Like hounds racing to see who 
can get the “best, meaty bits”? 
Apparently, the principal was not 
aware of the Delhi High Court order  
mentioned  earlier  – obviously, 
because the media did not bother 
to publicise the fine imposed or 
the strictures passed by the judge, 
on media persons who flout legal, 
journalistic  and ethical codes.

There is much talk about the need 
to oppose attempts at muzzling the 
media and, indeed, the press cannot 
function as a watchdog – one of its 
chief mandates – unless it is free 
to air dissenting viewpoints and 
differing perspectives. But I don’t 
see the hounding of a  victim of  
sexual abuse,  or demanding the 
names of victims of  alleged sexual 

WAN-IFRA Report examines options for newspapers
A new report from WAN-IFRA examines the main options for newspaper printers in the wake of news 

media's transformation: optimising production costs, contending with hurdles and pitfalls, and -- most 
importantly -- developing new models to secure their survival. New and Emerging Business Models of 
Newspaper Printing Companies, released during the World Publishing Expo, is a must-read for publishers 
and newspaper printers seeking advice from colleagues who are developing sustainable new ways of print 
production.

"This process is in full swing in many countries around the globe," said Manfred Werfel, deputy CEO 
and executive director of Global Events for WAN-IFRA. "Many different concepts and print strategies are 
developing and there is no single business model that fits all needs. Most probably there will never be one 
master plan for newspaper printers, but a variety of different solutions that fit the market requirements and 
capabilities of printers in different geographic regions."

For example, some printers turn their businesses into a publisher-owned profit center, others are based 
on joint ventures between several owners, and there remain large and independent newspaper printers in 
North America and in Northern Europe. There are also hybrid models. Newspaper printers are boosting 
productivity and extending their markets into commercial printing with the help of retrofits and new technology, 
new organisational concepts and new skill sets, which include the concept of providing an Online Printing 
Service.

"The new report does not intend to provide a complete overview of new and emerging models, but instead 
presents a number of interesting international cases that illustrate the development from different points 
of view," Werfel said. "One intention of the project is to stimulate a discussion among the international 
community of newspaper printers."

The report, initiated by the Board of WAN-IFRA's World Printers Forum, is based on interviews with leaders 
of newspaper printing operations in North America, Europe and South Asia. They talk about their strategies 
for the future and evaluate their experiences of developing sustainable new ways of print production. <
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By the way, how ‘yellow’ is the 
Indian media?

The overriding media coverage of the Sheena Bohra - Indrani Mukherjea case has prompted 
Shoma A. Chatterji to undertake an exploration of what catches, or is assumed to catch, 
media attention in India… and to wonder why journalism in the country has taken on a yellow 
tinge. Also, does the fact that we are the largest democracy in the world justify the media 
assuming the role of the executive, legislature and judiciary instead of functioning as the fourth 
estate which it is supposed to do

For around 12 days at a stretch 
from the last week of August 
this year, couch potatoes and 

readers of Indian newspapers, 
online journals and everything that 
stands for media witnessed the 
sickening repetition of the Sheena 
Bohra murder story. We all love a 
bit of sleaze. But in small doses; not 
all the time. This is an analytical 
exploration of how the media – 
print, online and television – has 
chosen to turn the Sheena Bohra 
– Indrani Mukherjea case into the 
only news that needed to be telecast, 
posted and published. It effectively 
and consciously overshadowed 
all important stories such as the 
Vyapam scam, the Lalit Modi issue 
and even the brutal killing of the 
aged rationalist thinker and activist, 
M.M. Kalburgi. 

The Indrani Mukherjea news 
headlines are both a microcosm and 
a metaphor for what is sold as news 
today. ‘Sold’ implies that ‘news’ is 
a saleable product against a price 
which also depends, one is told, on 
the TRPs of a given programme.  
But ‘sold’ may also be expanded to 
question the media that is ‘sold’ on 
news that catches eyeballs at once. 
Who is selling what? 

What can ‘sell’ better than such 
sleazy news that makes sleepy 
viewers and readers sit up and take 
notice of a single real-life story that 
integrates and blends everything 
you want to see in a masala flick 
labelled a B-grade movie? It 
begins with cold-blooded murder 
diabolically planned and carried out, 

and involves live-in relationships, 
children born out of wedlock who 
their mother failed to acknowledge 
even on their birth certificates, a 
daughter who falls in love with her 
mother’s present husband’s son 
from an earlier marriage, a live-
in lover from old times surfacing 
suddenly on television screens 
with his face partly masked, murky 
property deals, massive scams and 
many more such stories within a 
single story.

This is fine for a day or two 
as ‘breaking news’ or ‘headline’ 
story or both. But should it go on 
for 12 days at a stretch 24/7 across 
channels, across newspapers in 
different languages, across the 
pages of the newspapers from page 
one to editorials to opinion pieces? 
Who can be interested in a story 
that reeks of everything evil in 
humanity? True, once Rakesh Maria 
was elevated as ‘director-general of 
Home Guards’ the media began to 
lose interest in the case. The story 
is now confined to a few small 
paragraphs in the inside pages or 
a tiny column on the front page. 
However, it only made way on the 
front page to speculation about and 
then corroboration of actor Rani 
Mukherji’s pregnancy, and news of 
the same ilk. 

Some media organisations 
and respected commentators 
such as Amitava Nag and Bobby 
Chakravarty have denounced the 
fact that sensationalism seems to 
have taken over media space of 
every kind. “It is a rat race that goes 

in the name of 
business and 
the competition 
within the 
media – print 

Shoma A. 
Chatterji

or television or online is not based 
on principles but in cutting one 
another’s throats. They are ready to 
do anything and everything to sell 
more copies or raise the TRPs of 
the channels in every possible way 
to boost the growing voyeurism 
among people who love to read 
and watch scandals of the rich and 
the famous,” says actor-activist 
Chakravarty.

“A lot of negative news finds 
headline space because the 
consumers find comfort in the 
feeling that they are better placed. 
But there are many success stories 
happening in the midst of the 
negativity that is hyped. Why don’t 
the media bring out the heroes from 
within us? We have failed miserably 
in sustaining a responsible media 
– both as producer as well as 
consumer of news,” comments 
Nag, who edits Silhouette, a serious 
online cinema journal.

And if comments by readers/
viewers on blatantly frivolous 
news items are anything to go by, 
not everyone laps up sleaze. Nor 
is everyone the gullible fool the 
media masters think they are. But 
the question has to be asked: Has 
the media at large reduced itself to 
yellow journalism? 

What is ‘yellow journalism’? It  is the   
practice of seeking out sensational 
news for the purpose of boosting a 
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democracy in the world justify 
the media assuming the role of 
the executive, legislature and 
judiciary instead of functioning 
as the fourth estate which it is 
supposed to do? Or, alternately, 
are the viewers and readers trying 
to gain vicarious satisfaction 
from the stories of scandal in rich 
families? How do such stories 
concern us? Why are we titillated 
by tales of multiple marriages, 
murders and scandals, rather than 
be moved by the photograph of the 
three-year-old Syrian boy whose 
body was washed ashore, which 
prompted the countries who were 
earlier refusing to grant asylum 
to the large influx of refugees to 
reconsider their stand? Why was 
the story of the two journalists who 
were shot dead while they were on 
duty not given sufficient coverage 
by the Indian media? These are 
questions for which there will 
never be satisfactory answers. 
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newspaper’s circulation or, if such 
stories are hard to find, of trying 
to make comparatively innocuous 
news appear sensational. Yellow 
journalism uses sensationalism and 
exaggeration with some drama to 
attract readers/ surfers/ viewers 
and sometimes comes out without 
sufficient research, narrating only 
one side of the story, the side that 
spells titillation. One often hears 
of ‘constructed’ interviews with 
celebrities that never took place 
and yet are published.

‘Page 3 journalism’ has evolved 
into a synonym for yellow 
journalism. As a phrase, it came 
into being when a Mumbai-
based national daily created a city 
supplement to boost its advertising 
revenue. The editor of the 
supplement at the time confided 
to this writer that the four-page 
supplement, which later branched 
out to suburban supplements, 
was intended mainly to draw 
advertisements from local business 
houses who neither needed to nor 
could afford to buy advertising 
space in the main paper. But the 
nomenclature ‘Page 3’ gradually 
acquired the connotation of the 
possibility of ‘buying’ space by 
paying the newspaper some money. 

Other newspapers and different 
editions of the same newspaper in 
different cities followed suit. Soon 
Page 3 became a status symbol for 
whoever could appear on it, never 
mind if that person’s sole claim 
to fame was that she could afford 
to pay for pictures of her birthday 
party to be published. Sadly, looking 
at newspapers today, one might be 
forced to conclude that quite a bit 
of the paper has little more to offer 
than ‘Page 3’ material. 

What is happening to the media? 
Does the fact that we are the largest 

Shashi Sinha is chairman, ABC 
Shashidhar Sinha, CEO, IPG Mediabrands India, was unanimously 

elected chairman of the Audit Bureau of Circulations (ABC) for 2015-2016 
at its 67th annual general meeting. The announcement comes along with 
the formal announcement of ABC taking up digital measurement. The digital 
measurement services offered by ABC would be available to all digital 
properties who desire to get their numbers measured based on a sound 
principle of measurement and in a transparent manner. The task before 
Sinha is to implement the digital measurement project undertaken by ABC 
so that the industry is benefited with credible digital data from a trustworthy 
independent body. The entire process of digital measurement would be 
controlled and audited so as to ensure that the measurement data truly 
reflects its audiences. 

             (Courtesy: exchange4media.com)

<

(The writer is a freelance journalist, 
author and film scholar based in 

Kolkata. She writes widely on 
cinema, gender issues, media and 

human rights for print and online 
media. She has won the national 

award for Best Writing on Cinema 
twice, the Bengal Film Journalists 
Association Award, and a Lifetime 
Achievement Award from Laadly-

UNFPA in 2010.)

<
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Media education is now at the 
crossroads

Media education faces challenges very similar to the higher education sector. While controversial issues regarding 
standards and policy need regular debate, the paucity of faculty is one area that can be immediately addressed. 
Focused attempts such as research resources, networks, platforms for interaction with industry and specialised 
training programmes can still help improve standards of education in this sector. A recent Centre for Media Studies 
study identified skills and capacities that can be developed among faculty, which in turn can directly impact media 
education

While the issues and 
challenges faced by media 
or journalism education in 

India are quite similar to the issues 
in the overall higher education 
system, the situation is aggravated 
because there are no standards or 
even a common framework specific 
to media education in India. In 
a number of studies, including a 
recent report by the British Council, 
poor quality teaching in higher 
education across all levels of study, 
particularly the undergraduate 
level, is recognised as the primary 
concern of the education sector in 
India. Other related issues are:

• Lack of teaching skills in faculty 
and limited understanding of the 
learning process 

• The use of outdated pedagogies 
(input oriented, lecture-based 
approaches, rather than student-
centered, enquiry driven and 
outcomes-based) 

• Outdated and inflexible 
curricula 

• A rigid assessment system, 
which encourages rote-learning 
and does not test students’ broader 
skills or deeper learning 

• Lack of an effective quality 
assurance system for teaching and 
learning

• Employment: There are several 
issues related to the employability 
of students who pursue courses 
in Mass Communication and 
journalism. Most (36) of the 
students surveyed were not placed 
from the campus. Many well-
known journalism departments in 
universities and university affiliated 

colleges did not have a separate 
placement cell. These departments 
inform students about openings, 
and leave them to follow up. In 
some departments, the students are 
supported for internships but not 
for employment. 

While hundreds of students 
are being  churned out of media 
institutes and departments, the 
industry has no jobs to offer, 
according to one expert. It has 
also been observed that many 
journalism students do not pursue 
the profession and instead take 
up public relations, corporate 
communications, advertising or 
marketing. The reasons cited were 
poor remuneration in journalism 
and the work culture.

• Entry criteria: More than 80 
per cent of media professionals 
surveyed said that though fresh 
graduates came with good technical 
skills, they lacked general awareness 
and writing ability. Many senior 
academicians feel that entry-level 
norms for journalism students must 
be stringent. Students who pass 
out of good media schools are well 
equipped. The reason is because 
the best students get into good 
institutes through higher levels 
of examination and as a result, 
good candidates are churned out. 
Another challenge mentioned by 
faculty (and media professionals) 
interviewed was the poor language 
skills of students.The problem was 
not limited to English but extended 
to local languages too.

• Curriculum: In his work 
‘Dilemma of course content and 

curriculum in Indian journalism 
education: Theory, practice and 
research’, Prof M.K. Dua suggests, 
“Eminent media persons should 
give constant advice on updating 
the course content. The courses in 
all languages could be split into 
two general areas – (i) core and 
(ii) general, or optionals. The core 
courses should include – (a) subject 
orientation (b) inter-disciplinary 
back ground (c) theoretical research 
and field survey (d) basic and 
applied skills in all spheres of media 
– print, film and broadcasting, 
including television and video, 
public relations and advertising 
(e) compulsory media internship 
and production of professional 
assignments to be judged by senior 
media executives.”

• A large number of textbooks 
used in Indian media institutes are 
written by foreign authors and are 
on the media scenario abroad. These 
books have limited or no relevance 
to the social, cultural, economic and 
political realities in India. 

INDUSTRY INTERACTIONS
• There is no interface between  

academics and industry in India 
that look into the broader aspect of 
the challenges faced in the media 
education sector and consequent 
effect on the industry. On the 
other hand, in the West, there 
is a constant interface between  
industry and academics. The 
industry involvement in most 
courses reviewed in this study was 
limited to student internships and 
guest faculty or guest lecturers
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• Internships that now have 
become a practice in most courses 
have been welcomed across the 
board. The work experience in real 
settings provides critical learning 
and confidence to students

• Most institutes that have come 
up in competition to University 
Journalism departments and some 
affiliated colleges depend on guest 
faculty (mostly practitioners or 
retired professionals). One media 
professional interviewed said 
she gave up teaching as she was 
dissatisfied with the course and 
the occasional lecture that she was 
requested to give. “The piecemeal 
approach was obvious and I felt 
quite dissatisfied with just taking 
one course and no follow-up. I did 
not even know how my course was 
tied with others and the overall 
course. I was asked to prepare my 
own syllabus and implement my 
subject in my own way. While that 
was convenient for me, it did not 
make sense”.

• Competing with general 
university and private institutes, 
now media houses have also started 
their own institutes. There is a need 
for such media owned institutes 
too to collaborate with academia 
and the general course of media 
education in the country.

FACULTY DEVELOPMENT
One cause of concern is the 

recruitment of faculty who have 
just completed their courses and 
other UGC requirements. Yet 
another challenge is the inability to 
select good teaching staff from the 
media industry due to inflexible 
UGC norms.

• Faculty Performance: Depart-
ments of Journalism and Mass 
Communication require faculty 
members who are experts in 
various emerging fields such as 
convergent media, E-learning and 
Instructional Design, Advertising, 
Public Relations, Corporate 
Communications, Animation and 
Radio and Video Production. The 
UGC has so far allowed candidates 

with considerable media experience 
in the relevant field to be appointed at 
the levels of professors and associate 
professors. The experienced teachers 
are required to update themselves so 
that the API (academic performance 
indicator) scores add up for the 
purpose of promotions.

Several of the faculty interviewed 
felt that for Journalism, evaluating 
a teacher’s performance based on 
the API is unfair. They agreed that 
there is a need to have standards to 
evaluate media faculty, but insisted 
that API is not sufficient and needs 
to include a person's experience in 
the industry and knowledge of the 
subject matter.

• Faculty working conditions: 
The mushrooming of the media 
institutes in recent times has 
resulted in various complications. 
Several institutes use the same 
faculty to teach higher education 
and skill development courses. 
Faculty members of media institutes 
do not generally enjoy permanent 
positions, especially in the private 
sector. They are often overworked 
and underpaid; therefore they lack 
enough incentive to invest time in 
faculty development programmes.

• Barriers to training: Senior 
permanent faculty in government-
run or reputed institutes have 
another set of psychological barriers 
to training. They are often reluctant 
to accept the fact that they need to 
keep upgrading their skills through 
training programmes. So training 
platforms have to be creative and 
interactive and an immense amount 
of convincing would be required to 
make them successful. 

• Competitive scene: The 
speedy growth of institutions in 
recent times has made the sector 
highly competitive. The situation 
is further complicated by several 
uncertified courses run by reputed 
media organisations. Therefore, 
several earlier initiatives taken for 
faculty development by any one 
institute on its own has not been 
sustained effectively because of 
internal rivalries emerging. The 

conditions highlight the need for 
a neutral coordinator with rich 
experience in media research and 
the ability to coordinate all key 
diverse stakeholders to make such 
initiatives successful. 

ACCREDITATION BODY?
There were variations in the 

responses of media experts and 
faculty regarding factors necessary 
for maintaining quality in 
journalism education. While both 
felt academia-industry interface 
(including keeping updated with 
the industry) was the most critical 
factor, several experts felt that the 
curriculum needed to be updated 
and faculty qualification (and 
entry criteria) reviewed. Faculty 
gave priority to infrastructure 
(including equipment and 
technology), capacity building 
/ training of faculty, better and 
relevant standards,and regularly 
updated curriculum.

Almost all media professionals 
and all faculty members inter-
viewed were in favour of an 
accrediting body to keep a check on 
the quality standards of journalism 
institutes and departments. 

Some respondents said the 
body should have a multi-faceted 
approach and look into the quality 
parameters of any institute/ course 
without bias. One respondent 
suggested that there should be 
a Journalism Education Council 
in India similar to bodies such as 
the ICMR, ICAR, Bar Council and 
Medical Council. The purpose 
of the body could be to limit 
mushrooming of institutes without 
proper infrastructure and faculty. 

While some felt there shouldn’t 
be a mandatory accrediting body, a 
rating system within the academia 
and industry was mooted. A few 
felt that an accrediting body may 
not make any difference, as similar 
efforts have been made in the 
past. It was also suggested that a 
media professional body such as 
the Medical Council of India or the 
Institute of Costs Accountants of 
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India or the National Assessment 
and Accreditation Council be 
created to audit the curriculum 
for different courses as well as set 
quality standards of institutions.

According to a report of the 
National Skill Development 
Corporation for Media and 
Entertainment Industry, the total 
employment potential of the 
sector will increase to about 4-4.1 
million persons in 2022 (from about 
1-1.1 million persons in 2008). 
Respondents of the current study 
supported the report’s finding that 
because of a lack of standardised 
knowledge infra-structure and 
practical training courses, em-
ployees end up learning technical 
and role-specific skills on the job. 
However, a number of alumni 

of journalism institutes and 
departments felt that they would 
have got their current jobs if they 
had not completed their degree 
courses. It was also felt that it is 
comparatively easy to get a break 
if one is a graduate of a prestigious 
school / university. 

(The Centre for Media Studies 
is a resource centre for media, 

visual communication, theatre 
and film, which attempts to study 
communication tools, society and 

visual culture in an effort to initiate 
and inspire radical changes in 

academia and society and ensure a 
quality-oriented approach to education 

in the field. The ‘Needs assessment 
of Indian news media faculty’ study 

was conducted by the CMS Academy, 

New Delhi, with grant from UKIERI.   
P.N. Vasanti was the project head; 

she was supported by Indira Akoijam 
and Prabhakar. The team likes to 
acknowledge the guidance of B.P. 

Sanjay, Shravan Garg, Nalini Rajan 
and Ashok Ogra. This is the second of 

a two-part series presenting the salient 
findings of the assessment. The first 
part appeared in the July-September 

issue of Vidura.)

<

Addressing the emerging threat of ad blockers
The world's news media are coming together to address the danger to their businesses posed by the rapid rise 

of ad blockers, whose products are now used by more than 200 million users world-wide. The World Association 
of Newspapers and News Publishers (WAN-IFRA) and Digital Content Next (formerly the Online Publishers 
Association), along with major publishers and key industry representatives, have launched an ambitious new 
initiative help publishers understand and address ad blocking. They aim to improve the overall advertising 
experience online, encourage those who use ad blockers to abandon the services, and help to create innovative 
forms of online advertising that provide an alternative to display ads

The use of ad blockers in the United States alone has risen 48 per cent in the past year, and costs publishers 
billions of dollars in lost revenue globally, according to a report by Adobe and PageFair. While most ad blocking 
software is aimed at the desktop browser experience, Apple has just opened mobile Safari to ad-blocking plug-
ins, leading to fears of a collapse of online display revenue as well. "We need to articulate a proactive response 
to ad blocking, one that respects users and sustains media businesses," said Vincent Peyrègne, CEO of WAN-
IFRA. "Everybody suddenly has a lot more freedom, and this freedom includes the freedom of consumers to 
reject forms of digital advertising."

Jason Kint, CEO of DCN, said: "Consumer privacy and user experience haven’t been given proper 
consideration.  Now consumers are speaking up with software.  The industry needs to clean up the user 
experience and provide more transparency and controls for consumers.  This is the first step in that journey.”

WAN-IFRA and DCN are calling on publishers world-wide to participate in a Call to Think to formulate 
guiding principles to shape the experience that users enjoy on publishers' sites in the future. The Call to Think 
emerged from a recent meeting organised by WAN-IFRA and hosted in London by the Financial Times and the 
Economist. It included representatives from many of Europe's top media companies: Axel Springer (Germany), 
the BBC (UK), Daily Mail Group (UK), The Daily Telegraph (UK), The Guardian (UK), The Irish Times (Ireland), 
JP/Politiken (Denmark), Mediahuis Connect (Belgium), RCS Media Group (Italy), Ringier Group (Switzerland), 
Stampen Group (Sweden), and Vocento (Spain), as well as delegates from Digital Content Next (USA), IAB UK, 
Mozilla and PageFair (Ireland).

<
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On the cusp of a new era, 
challenges galore
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Advertisements have been 
one of the biggest revenue 
earners for newspapers. But 

things are changing drastically. 
Newspaper revenues from ads 
are going down and Google and 
Facebook are laughing all the 
way to bank, said Patrick Daniel, 
editor-in-chief, English and Malay 
Newspapers Division, Singapore 
Press Holdings (SPH), Singapore. 
Delivering the keynote address at 
the recent WAN-IFRA India 2015 
Conference in Mumbai, focussing 
on growth and innovation for South 
Asian news publishers who are 

Digital advertising cannot replace falling print advertisement, and Google and Facebook are “eating our lunch”. 
This problem will have to be faced by all players in the print industry sooner or later. Remaining relevant for a 
technology-savvy population while keeping print alive, and understanding the 24x7 relationship with the audience 
to know, reach, connect and engage them are ways of overcoming the situation, feels Patrick Daniel, editor-in-chief, 
Singapore Press Holdings. Gayatri T. Rao reports

emerging from two years of difficult 
business climate, he stressed the 
importance of promoting the print 
and digital media in tandem. 

Declining revenues affect the 
growth of a company and its staff. 
Quoting statistics, Daniel said 
margins have steadily risen from 31 
per cent in 2009 to 34 per cent in 2012, 
but thereafter, declined as steadily 
from 30 per cent in 2013 to 29 per cent 
last year. “Margins are still high, but 
under pressure. Managements don’t 
like to see these kinds of declines,” 
he pointed out. Without a change 
in strategy, the future looks bleak. 

Patrick Daniel lights the traditional lamp to signal the inauguration of  the WAN-IFRA 
Conference, as (l-r) D.D. Purkayastha, K. Balaji, Jacob Mathew, K.N. Shanth Kumar and 
Magdoom Mohamed look on.

However, Daniel put forward a 
‘Vision for a different future’, the 
title of his address. Talking about 
the problems first, he said the real 
title of his presentation should 
have been ‘Mumbai, we have a 
problem!’ because the problem of 
falling revenues is common to all 
newspapers and would have to be 
faced up to by every publication 
sooner or later. 

Citing figures in support of his 
statements, Daniel said advertising 
revenues have declined in USA, 
UK, Japan, and in other countries 
as well. Publications in India would 
soon have to confront the problem 
too, he warned. The reason, he said, 
was that the industry is being hit 
by massive forces such as mobile 
and social media. “We have the 
audience. That is not the problem. 
Revenue is the problem… and the 
nub of the revenue problem is that 
digital advertising cannot replace 
falling print advertisement, and 
that Google and Facebook are 
eating our lunch.” Detailing his 
vision for a different future, he 
drew upon SPH’s own successful 
implementation of a four-pronged 
strategy. 

Transform newsrooms
Newsrooms should become hubs 

of integrated print-plus-digital 
operations, working 24x7, Daniel 
recommended. Saying that “if 
we remain print, we’re in serious 
trouble”, because newspapers 
are ‘slow journalism’, with news 
being accessed only the day after 
it happened, he stressed the need 
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and automating activities to reduce 
the time spent on repetitive tasks. 

Maintain high journalistic stand-
ards

While sourcing and growing 
alternative revenue sources, care 
should be taken not to diminish 
journalistic standards, Daniel 
cautioned. “Avoid collision of 
journalism and advertising.” He 
left the audience with three points 
to ponder: 

1. The rate of change is going to 
accelerate

2. The digital era has now given 
way to the connected-consumer 
era

3. Audience insight is the new 
battleground.

Nearly 600 delegates from more 
than 30 countries attended the 
three-day WAN-IFRA Conference 
in Mumbai in September. <

for gearing up to multi-media 
operations, involving videos as well 
as text. The rationale, he explained, 
is that people are found to prefer 
different media at different times of 
the day. On waking up, they reach 
for their smartphones. While having 
breakfast, they may look through a 
newspaper. During working hours 
or at lunch, they use their laptops 
or desktops to access news, and 
after work, they turn again to their 
smartphones, or the television. The 
requirement, therefore, is to push 
appropriate content out to people 
on the preferred vehicles at specific 
times. 

Tapping into the best ideas for 
growth is also important, Daniel said, 
and quoted his own organisation’s 
efforts in this direction. They fund 
staff who come up with new ideas, 
and give them time to implement 
these as well, besides investing in 
external media-related start-ups. 

Diversify sources of revenue
With advertisement revenues 

falling, it makes sense to develop 
other sources of funds. While 
defending and growing the core 
business, the print media can also 
grow additional businesses and 
adjacencies, and simultaneously 
look out for new opportunities, 
Daniel said. Talking of SPH, he 
said the Group has grown from 
five magazine titles in 2003 to over 
a hundred today. The content is 
available across platforms like print, 
tablet and mobile phones. 

The organisation had been 
growing its news portfolio and 
digital franchise by increasing 
digital content and classifieds. “We 
transformed ourselves from a Tamil 
and Malay Newspapers Division 
to an English/Malay/Tamil Media 
Group with print plus digital 
integration, and diversification to 
media adjacencies - SPH Radio, 
Straits Times Press, Shareinvestor, 
SPH Data Services, SPH Golf 
and Think Inc,” Daniel said. “We 
have completely revamped our 
products to suit the requirement 
of our consumers. We have also 

Avoid collision of  journalism and advertising, Daniel cautioned, while enthusing those present to 
maintain high journalistic standards.

come up with new offerings in 
the form of new magazines, thus 
diversifying our sources of income,” 
he explained. At the same time, 
exhibitions and investment in 
properties have been developed 
as growth pillars. Asserting that 
there is no one-size-fits-all revenue 
model, he said experimentation is 
the key, and players needed to try 
out options to seek an answer as an 
industry.”

Cut costs
Reducing expenditure is an 

unfortunate necessity in the face 
of shrinking revenues, Daniel 
said. At SPH, the newsroom was 
comprehensively re-designed 
and revamped with costs in view. 
Productivity improvement is 
usually linked to reduction in 
process time. “Get it right the first 
time by eliminating errors,” was 
Daniel’s advice to the participants 
at the WAN-IFRA conference. 

Attention also needs to be paid 
to integration of tasks by avoiding 
fragmentation and too many hand-
offs, eliminating unnecessary or low 
value-add tasks, and simplifying 
the work.

Speaking from experience, he 
recommended taking activity steps 
in parallel, rather than sequentially, 
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How do you view the journalism 
scene in the developed world? 
What have been some of the more 
recent developments there?

Online and in the last years, digital 
and mobile have been the topic of 
discussion among journalists. That 
doesn’t mean that the newspapers 
make most of the money from 
online. 

But, of course, it is the new kid on 
the block. Everybody is looking at 
that. And this is also a competitive 
area because the threshold to 
write journalistic pieces online is 
much lower than contributing to 
high-quality journalism. So the big 

A ‘unique chance’ for print 
to remain relevant

Manfred Werfel, director, World Printers Forum, WAN-IFRA, is concerned about the loss of newspaper revenue 
from ad sales. While in Mumbai for the WAN-IFRA Conference and Expo between September 2 and 4, he explained 
that the situation of the loss of ad sales has arisen due to the growth of Facebook and Adsense from Google, and 
that it is a global occurrence. Speaking to Gayatri T. Rao, he suggested ways to overcome the situation

question for us is how we can still 
promote high-quality journalism, 
which takes quite some effort and 
also has its cost, in the new digital 
world.

What are some of the initiatives 
taken by WAN-IFRA in the field of 
training and research?

We have a couple of training and 
research offers. We are training 
journalists and editorial depart-
ments on how to prepare themselves 
for the multi-channel publishing era. 
In the past, print journalism and 
online journalism were separate, 
very often. And now we think it 
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Manfred Werfel emphasising a point to a delegate at the conference. Newspapers are now 
focusing more on background information, he said.

is high time to merge them. So, 
content is king and second comes 
the question of which channel to 
publish the content in. And that is 
why journalists should co-operate 
in integrated newsroom content. 
And, of course, we still do training 
in the area of production.

How do you see the digital wave 
transforming news reading 
habits?

You can say that the headline 
news is becoming a commodity. 
People can get their news from 
hundreds and thousands of sources 
and many of them are for free. The 
other question is what the role of 
quality journalism in newspapers 
is, based on this background. 

So the daily news is no longer in 
the centre of newspapers anymore 
because you will get the daily 
news anywhere. So the focus of 
newspapers is more and more 
on the story – the story behind 
it, the background information – 
and that’s where the newspapers 
are moving their focus to. And 
this is also very important to the 
society because it is not enough to 
know what happened. It is more 
important to know why it happened 
and how you can influence what 
is happening. And that is the role 
that newspapers have to play in 
this society. 

To influence the economy and 
politics and not only the stock 
exchange. This news you can 
get anywhere. But the role of the 
newspapers is to support the 
democratic development of the 
society.
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The release of Google’s Acce-
lerated Media Pages (AMP) will 
be one of the highlights at Digital 
Media Asia (DMA) in Hong Kong, 
17-19 November.

Jeremy Butteriss, managing 
director of Partner Business 
Solutions APAC at Google, will 
present his company’s new initiative 
for publishers called Accelerated 
Mobile Pages. Taking on Facebook 
Instant Articles and Apple News, 
the new open source standard aims 
to allow webpages with rich content 
such as video, animations and 
graphics to load instantaneously 
and work alongside smart ads. 
A core goal of the project, claims 
Google, is to support publishers’ 
subscriptions and paywalls.

DMA’s focus presentations and 
breakout sessions will also address 
other key digital issues such as 
Content innovation: Virtual Reality 
and 360º videos & animations; 
Partnering with Facebook Instant 
Articles; Programmatic advertising 
strategies; Social and mobile video, 
from Periscope to Instagram.

challenge in India is the copy price 
is very low. And like I just said, 
here too, advertising is in danger. 
In general, that’s an area where the 
Indian industry has to work. And I 
think in India you might go from 
printed paper to mobile, skipping 
the desktop era. But I believe that in 
the long-term, the newspaper will 
not disappear, but it will get the 
unique chance to combine paper 
and digital/mobile in exclusive 
products. This the others like 
Google and Facebook cannot do 
because they do not have the print 
with them. And that’s where we 
can see the future.

<

What are some of the tough 
challenges newspaper editors face 
today?

The toughest challenge is to 
secure an economically solid future. 
The old model of the newspaper, 
where the revenue was based 
on advertising income, is being 
challenged by the new online 
situation. And it is not that the 
other newspapers are competing. 
But it is the big online players like 
Google and Facebook who are. 
Newspapers have to develop new 
business models. There is no one 
golden way found yet. But many 
different ways and experiments are 
being explored. But you cannot say 
that this is the future. But one thing 

is for sure that the old business 
model does not work anymore. 
Last year was the first time that the 
revenue of all the newspapers came 
(more) from circulation and not 
advertising.

What is your impression of the 
media scene here now in India, 
especially since you have visited 
the country so many times in the 
past?

I think India is a very lively and 
developing market for newspapers. 
It is heartening to see that many 
of the language newspapers are 
very strongly developing. The 
circulations are in the millions 
now and, on the other hand, the 

<

Population First is a 
Mumbai-based advocacy and 
communication initiative that 
works on health and population 
issues from a gender and social 
development perspective. It 
believes that it is imperative that 
gender issues are addressed 
with urgency and sensitivity to 
ensure more inclusive growth 
and development of the country. 
Underlying the poor gender and 
social development indices are the 
mindsets that undervalue women, 
justify gender-based violence 
and promote gender inequalities. 
Media and advertising play 
an important role in promoting 
positive images of women 
as well as in reflecting and 
drawing attention to the existing 
inequalities and prejudices. Time 
and again media has proved that 
it can act as a watch-dog and as 
the voice of the down trodden. It 
is important that we strengthen 
such efforts and create greater 
sensitivity in Media so that gender 
sensitivity becomes a core value 
of journalistic writing.

Laadli Media Awards: Call for entries

<

Population First's flagship 
campaign, Laadli, engages 
with the media and advertising 
fraternity and the college youth 
with the motto “influence the 
influencers” to promote a positive 
image of girls and women in 
society and initiate a dialogue on 
gender issues. The decade long 
efforts of the Laadli campaign 
has resulted in more number of 
advertisements featuring women 
in non-stereotypical gender 
roles and a gradual increase in 
the media coverage on gender 
issues.

 The pan–India Laadli Media & 
Advertising Awards for Gender 
Sensitivity (LMAAGS) highlight 
and felicitate consistent and 
sensitive reporting of gender 
issues in Media. Instituted in 2007 
with funding support from UNFPA, 
the Laadli Media Awards are a 
one-of-its kind. More details are  
available on www.populationfirst.
org

Google’s AMP at 
Digital Media Asia
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knew basically what we had to 
do every day. We had to put out a 
newspaper. Now we have to wake 
up and reinvent our business.

What is your impression of the 
media scene in India?

I think the media scene in India 
is one of the most dynamic in the 
world. It’s exposed to all the global 
changes that are happening and it’s 
adopting and making it one of its 
own in a very compelling way. You 
hear a lot about what’s happening 
in the English space. 

But what’s actually happening 
in the language space – Hindi, 
Telugu, Malayalam, Marathi, etc 

— is extraordinary. The kind of 
abilities it brings together in a big 
strong traditional industry with 
connecting capability makes the 
Indian newspaper industry the 
most interesting place to work in. 

What are some of the recent 
developments in terms of 
initiatives taken at HT Media?

We are involved in a very big 
project at the moment — an all-new 
newsroom for all of our three main 
titles — Hindusthan Times, Mint and 
the Hindi daily Hindustan. And 
currently, we are migrating to an all-
new content management system. 
This will be a very integrated way 
of working between our print and 
digital teams. We are dramatically 
overhauling how our day works 
and our job descriptions. We hope 
that our digital drives the process.

You have interests in print, 
electronic and digital. How does 
one supplement the other?

You can use digital to stitch 
all of these together, synergies 
between them, capitalise them and 
to accelerate them. So digital is a 
powerful way to find new value in 
your content, to find new audiences 
and reach them and even to develop 
new brands. 

You have several printing sites 
across India. How do you ensure 
uniformity of excellence on the 
editorial side as well as in print 
production?

From the editorial perspective, 
one of the ways we are trying 
to ensure uniformity is to bring 
everyone to a single platform. 
So the editor in Delhi can see 
whatever is being done in Bhopal 
or Ranchi. Similarly, an editor in 
Bhopal or Ranchi can see what 
is being done in Delhi. That way 
everyone can know in a live sense 
what is going on in the system. But 

‘Now we have to wake up, 
reinvent our business’

News breaks very fast across multiple platforms. Nicholas Dawes says that becomes one of the most challenging 
aspects of his job as the chief editorial officer at HT Media, India. Dawes was in Mumbai for the WAN-IFRA Conference 
and Expo 2015. In a chat with Gayatri T. Rao, he explains how his company is dealing with this and other major 
challenges confronting the newspaper industry
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Nicholas Dawes launches into his speech at the WAN-IFRA Conference.

of course technology is just one 
piece of the whole. The other piece 
is culture and training. So, we are 
greatly upgrading our investments 
in training. And working harder to 
shift our culture to high quality in 
whatever we do.

What are some of the tough 
challenges editors like you face 
today?

Oh that’s a big questsion! We face 
all kinds of challenges. 

One is that we live in a much 
accelerated world. News breaks 
very fast on multiple platforms. It’s 
contested. So we no longer earn the 
conversation any more. We have 
all kinds of different competitions, 
which we did not imagine before 
that we would have. They are TV 
and new websites being launched 
every day. There’s social media 
conversations that’s going on. We 
used to have a lot of stability and 
security in our environment.  We 
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‘Our business is to bring 
credibility’

The need of the day is to distinguish ourselves as professional journalists, feels Marcelo Rech, executive director 
of Zero Hora, Brazil, and president, World Editors Forum. Rech was invited to speak on why ‘professional journalism’ 
is more important than ever, at the WAN-IFRA Conference at Mumbai. Talking to Gayatri T. Rao, he says we need 
to take the digital challenge head-on and project our credibility as journalists among amateur writers in social 
media

How do you view the journalism 
scene in Brazil? What have 
been some of the more recent 
developments there?

Brazil has well-developed 
journalism in all media platforms. 
Print is very strong. Radio in Brazil 
is very important as well. There are 
many 24-hour radio news channels, 
one of which is our company and, 
of course, newspapers. 

What is curious about newspapers 
in Brazil is that many surveys 
about the willingness to pay for 
information puts Brazil at the top 
among countries where people are 
more willing to pay for information. 
So today, 22 per cent of the Brazilian 
population says it will pay for 
digital information. So that brings 
us to a more comfortable position to 
charge for news or for information. 

Most of the Brazilian newspapers 
are already on their payroll. I would 
say that 80 per cent of Brazilian 
newspapers are charging for their 
news. But we also have to think 
that it is not news as on radio or on 
TV. We have a different approach 
about news that news must be less 
reactive and more reflective.

How well has Zero Hora been 
doing as an online site? Do you 
also publish a newspaper?

Yes. Zero Hora is the flagship of 
the company. It’s a newspaper. Our 
company RBS Group publishes ei-
ght newspapers in two different 
states in Brazil. We have the com-
bined circulation of half a million 
copies a day, which is nothing in 
comparison to India (laughs). But it 
is an important circulation in Brazil. 
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Marcelo Rech responds to questions posed by the writer. He says journalism is all about 
credibility. 

And Zero Hora is doing well. The 
circulation is stable and has been 
stable in the last year. Of course, 
print circulations are declining and 
digital circulations are up. So the 
combined circulation is stable. It 
has been stabilised. 

But we are facing tremendous 
challenges about revenues in 
Brazil, not just the structural 
transformation of the industry, but 
also the problems of the economy 
in Brazil.

How do you see the digital wave 
transforming news reading 
habits?

What is most presumable is that 
we used to read our newspaper 
every day. Now we read new-
spapers all the day. I think this is 
the most important change that we 
must realise. When we printed the 
newspapers, we used to read the 
newspapers let’s say 20-30 minutes 
every morning. 

With the digital editions, we 
read the newspapers maybe two 
minutes in the morning, plus three 
minutes at the end of the morning, 
plus five minutes during lunch, 
plus two or three minutes in the 
afternoon, plus six-seven minutes 
in the digital format on mobile at 
night and maybe a little more time 
before going to sleep. With a lot of 
breaks. 

But we have to decide which 
forms are consumed during the day 

– during break in work or in school – 
or when you are on the bus or train 
while returning home maybe, for 
20 seconds. 
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What are some of the tough 
challenges news editors face 
today?

I think that the biggest challenge 
is to differentiate ourselves into 
professional journalists that 
make journalism a way of living 
from amateurs whose amateur 
information is being published in 
social media. Our opinion must 
be considered at a much higher 
level than the ocean of opinions 
that are already in the social 
media. So the great challenge of 
how to differentiate ourselves as 
professionals, from the amateurs 
that are in every place, we have to 
bring in our work credibility. Our 

business is not to bring in news. But 
our business is credibility in the first 
place to think about.

And secondly, we have to go much 
further than what is just the surface 
of the story. 

We must go much deeper than 
just report news. We must be more 
reflective. We must translate. We 
must make connections between 
different fragments of a story, to 
give significance in a sense to it in 
a much more reflective way, not 
just while writing but also while 
speaking. 

What is your impression of the 
media scene here in India?

Know what? I think India has a 
great media environment. It’s so 
wonderful. Very good newspapers. 
Very strong TV coverage as well. I 
really don’t know, but I think you 
have a very strong radio system 
as well. India is a reference for the 
world – how a country can develop 
as technologically savvy. Even 
India is like Brazil. But in terms of 
technology, how technology can 
be used, the readers, they are well 
aware of. Most of them know. You 
will have in future tremendous 
impact in the media, a positive 
impact in the media in India. <

Haobam Paban Kumar is the recipient of the first Bala Kailasam Memorial Award (2015) instituted by the Cinema 
Rendezvous Trust, Chennai, for his documentary film, Phum-Shang (Floating Life). The 52-minute film produced 
by the Films Division is a quiet and fair-hearted investigation of the fishermen communities and their floating 
dwellings in Loktak Lake, Northeast India. Suhasini Maniratnam, national award-winning actress and honorary 
consul, Grand Duchy of Luxembourg in Chennai, presented the award to Sukanta Majumdar, the project’s sound 
engineer who received the award on behalf of Kumar.

In 2011, the Manipur Government burnt down hundreds of huts on the pretext of cleaning the lake and blaming 
the locals for polluting the lake. Thousands of fishermen were displaced, became homeless and had their livelihoods 
snatched. The film portrays the vulnerabilities, struggles and strength of lives led by ordinary people. It moves and 
impacts the viewer at different levels and opens up whole new vistas for thought. Phum-Shang won the Silver Lotus 
for the Best Investigative Film, 62nd National Film Awards 2014 and the Best Long Documentary, 8th International 
Documentary and Short Film Festival of Kerala 2015.

Haobam Paban Kumar studied filmmaking at Satyajit Ray Film and Television Institute, Kolkata. His films have 
been shown at many festivals and won several recognitions. He was one of the six emerging talents to represent 

Manipur filmmaker bags first Bala Kailasam Award

India at Cannes film Festival 2011 supported by National 
Film Development Corporation India. Haobam lives in 
Manipur.

The award was instituted to celebrate Bala Kailasam’s 
spirit and vision. The categories covered included social 
media, television, print media, radio and documentary 
films. A jury comprising A.S. Pannerselvan, reader’s 
editor, The Hindu; Sashi Nair, director, Press Institute of 
India; Nagarajan L, filmmaker; R.V. Ramani, documentary 
filmmaker; and Bindu Bhaskar, former dean of Studies, 
Asian College of Journalism, selected the winner.

Fondly known as BK, the son of celebrated filmmaker 
K. Balachander was a respected television professional 
and an activist documentary filmmaker. He was a man of 
vision who foresaw the impact of mass media well ahead 
of his time. His vision was of using media for social 
wellbeing, environmental upkeep and improvement of the 
human condition.  The award ceremony was followed by 
the screening of the film. 

Sukanta Majumdar, the project’s sound engineer (centre) 
received the award on behalf of Haobam Paban Kumar. Others 
in the picture are (l-r): Nagarajan L., film-maker and media 
consultant; A.S. Pannerselvan, reader’s editor, The Hindu; Bindu 
Bhaskar, former dean of Studies, Asian College of Journalism; 
actor Suhasini Maniratnam; hotelier Nina Reddy; Sashi Nair, 
director, Press Institute of India; R.V. Ramani, documentary 
film-maker; Arunmani, director of photography; and Shylaja 
Chetlur, founder & managing trustee, Cinema Rendezvous Trust.

<
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World News Publishing Focus
Your Guide to the Changing Media Landscape

BY SPECIAL ARRANGEMENT WITH WAN-IFRA

WAN-IFRA: You’ve moved from 
Mashable to The Wall Street 
Journal. Why did you make the 
move? What was it was like moving 
from a start-up to a traditional 
media organisation?

Banks: I moved to the Journal 
because I was ready for a change — a 
new challenge in a new environment. 
It wasn’t an easy decision, though. 
I’d seen Mashable through so 
much growth and innovation, I felt 
extremely loyal and proud of what 
we’d accomplished. It took several 
months for me to feel like I finally 
understood how the Journal works, 
partly because of its size and the 
new tools and systems I had to learn 
to navigate. The size alone was a 
pretty huge culture shock that took 
some time to adjust to.

What does your role as lead news 
editor for mobile entail?   

I was hired to help reporters and 
editors think about how they could 
create unique content for mobile, 
and content that’s optimised for 
mobile. That includes everything 
from working with designers 
and developers to building new 

AT THE WALL STREET JOURNAL

Rebooting the news for mobile
It is predicted that at least 2 billion people – a quarter of the world’s population – will be using smartphones by 

2016. The smartphone phenomenon is changing the way people consume news content, and media organisations 
globally are realigning their strategies to adapt to those changes. Leading the mobile news revolution for The Wall 
Street Journal is a former managing editor of Mashable, Emily Banks. She is at the forefront of innovation, training 
journalists and editors to create better content for mobile devices. Newsrooms are moving away from the “web first” 
model towards mobile-specific content, she says, and it’s an essential part of ensuring that newsrooms are more 
nimble. She talks with Angelique Lu about her new role, wearables, the Apple Watch, chat apps, automation, and 
what 2016 holds for mobile news

templates for content on mobile, 
then teaching editors how to use 
those templates, to working toward 
making sure, for example, graphics 
that we publish work on mobile. I 
also will jump in and pitch ideas 
aimed at mobile – like an interactive 
[applet] about smartphone 
ergonomics that readers access on 
their phone, by playing a little game. 
Performing tests in this interactive 
could determine whether their 
phone is too big or too small for 
their hand.

Tech news over the past couple of 
weeks has been dominated by the 
release of the Apple Watch. What’s 
your take on the watch? Will it 
affect journalism, or is it a passing 
fad?

The Apple Watch will certainly 
be a popular and innovative new 
device, but its beauty really is in 
its ability to save the wearer time 
and keeping her from having to 
reach for her phone constantly. That 
will be extremely useful when, for 
example, you’re walking down 
the street and need directions. It’s 
far more convenient for a watch to 

point you in the direction you need 
to go, rather than pulling out your 
phone. Publishers will make watch 
apps, but I don’t think they’ll get a 
lot of use. I’m not convinced people 
will want to read e-mail on a watch, 
let alone read news. Since the iPhone 
will still be nearby, I think people 
who want to consume news will do 
so on their phones.  

In more general terms, what role do 
wearables have to play in the future 
of journalism?

I think they’ll be useful in terms of 
alerts, customisation and geolocation. 
For instance, we may see more 
customisation of news alerts, as 
publishers try not to bombard users 
with pings on their wrists. We’ll be 
able to deliver content ever more 
relevant to the user, based on her 
preferences and location.

What’s your take on chat apps and 
the news? Will it be the next arena 
for news consumption? 

Chat apps are the next frontier 
for news, and perhaps they’ll 
even overtake social media 
platforms in terms of attention 
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gravitate toward, the times of day 
you launch the app, and whether 
and when you watch video to 
provide more news and content you 
might be interested in.

from news organisations’ audience 
development teams in the next year. 
My colleagues in our Asia office have 
experimented with sharing content 
online and sending push alerts 
twice a day. We’ve reached more 
than 800000 followers on a platform, 
which is a significant number. 

In light of the news that AP has 
hired its first automation editor, 
to monitor content produced by 
software, what’s your take on 
automated journalism? Has The 
Wall Street Journal done anything 
with automation and their mobile 
content?

I find it fascinating, efficient 
and frightening. Fascinating to 
see what technology is capable 
of understanding and translating. 
Efficient for certain types of news, 
like earnings reports and sports 
game recaps. And frightening for 
what it means for the future of the 
profession, which has traditionally 
been slow to evolve and adapt to 
new technologies. If we embrace this 
trend, rather than avoid it, journalists 
will be able to evolve along with 
it, and it can be a positive trend, 
freeing journalists from chasing and 
regurgitating commodified news. 

However, I don’t believe a robot 
or an algorithm will ever replace the 
analysis, context, voice or ethics that 
a human can provide.

What do the next six to 12 months 
hold for you in terms of identifying 
and responding to new mobile 
trends? And what do you think lies 
ahead for 2016?

From the Journal and elsewhere, 
you’ll start to see content created 
specifically for mobile platforms, 
and even more content created 
specifically for social platforms-
and then a cross-over between the 
two. Publishers will move away 
from shoehorning content created 
for the web and print downstream 
into mobile.  If we do make mobile 
content upstream, there’s strong 
chance it’ll make the rest of the 
newsroom faster and more nimble. 

I think we’ll continue to explore 
what new platforms make the most 

sense for reaching our subscribers, 
and measuring the return on those. 
Does Meerkat make more sense 
than Periscope? With a subscription 
model and without the ability to 
put ads on those, does it even make 
sense to use those platforms? Those 
are just a few of the questions we’re 
already asking. 

In 2016, I hope we see more use of 
the technologies inside smartphones 
in relation to news and how it’s 
delivered. For instance, recognising 
your patterns – what content you 

Emily Banks is leading the mobile news revolution for The Wall Street Journal and is former managing 
editor of  Mashable. She also participated in the World Editors Forum at WAN-IFRA’s 2015 
World News Media Congress in Washington, DC in June. She joined Jennifer Preston from the Knight 
Foundation; Lou Ferrara, vice-president for Sports, Business, Interactive and Entertainment News at 
The Associated Press; and Melissa Bell, senior product manager and executive editor of  Vox.com on 
the Story Telling Rebooted panel.
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(Angelique Lu is an Australian journalist 
based in Paris with the World Editors 

Forum. She initially joined WAN-IFRA 
on a University of  Wollongong/Australian 

Government-funded internship scheme. 
This article was originally published in the 
May-June 2015 edition of  World News 

Publishing Focus, the bi-monthly magazine 
published by WAN-IFRA.)

Benoy Roychowdhury is chairman, ASCI 
At the board meeting of the Advertising Standards Council of India 

(ASCI) held recently,  Benoy Roychowdhury, executive director at HT 
Media and whole-time director of Hindustan Media Ventures, was 
unanimously elected chairman of the Board of ASCI. As a member of 
the board of governors for four years, he has represented print media 
and provided active support to Self-Regulation. Srinivasan K. Swamy, 
chairman and managing director, RK Swamy BBDO, was elected vice-
chairman; and  Shashidhar Sinha, CEO, IPG Mediabrands was re-
appointed the honorary treasurer. 

                    (Courtesy: exchange4media.com)

<
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BY SPECIAL ARRANGEMENT WITH WAN-IFRA

From Watergate to Snowden
Martin Baron arrived at The Washington Post as executive editor in 2012 after a Pulitzer-studded term at the 

helm of The Boston Globe. The Post acquired iconic status in the history of investigative reporting via Woodward 
and Bernstein’s Watergate coverage. A Pulitzer for Public Service in 2014 for reporting the Snowden revelations 
cemented the legacy. While dwelling on The Washington Post’s journalistic legacy and business challenges, 
Baron expresses concern about the future of investigative journalism in the post-Snowden era, highlighting new 
impediments such as the virulent pursuit of government leakers, and mass surveillance. However, he tells WAN-
IFRA Research Fellow Julie Posetti, surrendering to those challenges would be “the greatest act of irresponsibility 
on the part of the press.” He also talks about the business challenges facing The Post and other publishers

WAN-IFRA: Just how important is 
investigative reporting to the Post’s 
identity and how much emphasis 
do you place on investigations as 
executive editor? 

Baron: Well, I think investigative 
reporting is incredibly important 
to the Post’s identity, and I also 
think it’s incredibly important to 
our profession. I think perhaps 
our highest purpose is holding 
powerful institutions and powerful 
individuals to account. I think if 
we were to give that up for some 
reason – because we felt that it was 
too risky, or too expensive, or a 
distraction from other things that 
we need to do, that would be the 
greatest act of irresponsibility on 
the part of the press. If we don’t 
hold powerful institutions and 
powerful individuals to account, 
who will? 

How has investigative journalism 
changed from Watergate to 
Snowden? 

I think that certainly the people 
who are the subjects of investigative 
reporting have become much more 
sophisticated about how to deal 
with enquiries – they put up greater 
barriers now to our investigations. 
There are phalanxes of public 

relations people, lawyers and others 
whose sole purpose is to stymie 
enquires of the sort that we make. 
So I think the degree of difficulty 
is sometimes greater. Certainly on 
issues like national security, there’s 
greater concern about surveillance 
and about the security of our 
communications. That’s something 
that we obviously did not have to 
consider in the past. 

For example, we know that in 
authoritarian regimes, and some 
regimes that are not so authoritarian, 
there are sophisticated methods of 
surveillance, and the people they 
most wish to monitor are people in 
the press, and perhaps people in the 
foreign press. We know that they 
monitor us every step of the way, 
and so if we want to do investigative 
reporting overseas, we can certainly 
suspect with good reason that 
people are trying to monitor our 
communications, so we have to be 
extra careful in that regard. 

You’ve highlighted two of the key 
threats to investigative journalism 
in this era: resort by governments 
to national security or anti-
terrorism defences, and the rise in 
mass surveillance. What did you 
learn from the process of trying 

to navigate those issues on the 
Snowden story?

For our own internal communi-
cations at the Post, I didn’t 
expect that we would have to be 
communicating with each other in 
an encrypted fashion – and yet on 
many occasions we did just that. 
And on many occasions when we 
had meetings, everybody turned off 
their cellphone, left their cellphones 
behind, and there was concern that 
they would be monitoring in that 
form of surveillance as well. 

In the aftermath of the Snowden 
story, how many of those practices 
have you carried forward into 
your newsroom communi-
cations, particularly regarding 
investigations? 

Well, reporters use encrypted 
communications when they feel it‘s 
necessary to do so. I believe that 
they consider it necessary on more 
occasions now then they have in the 
past. But we have had training in 
that regard, we also implemented a 
secure drop-box system for sources 
to leave us information in a way that 
they themselves can’t be tracked. 

Our reporters who cover 
national security are consistently 
experiencing problems in just 
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been classified at all. Then to get 
them unclassified is incredibly 
difficult. To file Freedom of 
Information requests can take 
forever, with uncertain results. In 
order to provide in real time, or 
close to real time, accountability, 
we need access to individuals 
who are sources, and we also need 
access to documents. So these 
additional impediments to our 
work are greatly concerning. They 
do make conducting investigations 
much more difficult. 

Which is a really problematic 
scenario as far as accountability 
journalism goes, isn’t it? What’s 
the way forward? 

Well, just doing our job. You work 

talking to people in the government. 
Just having any conversation with 
a reporter, receiving a phone call, 
becomes cause for suspicion when 
leak investigations are conducted. 
So very often people in government 
will simply respond with an email 
saying “Here’s a number for the 
press person. Don’t ever call me 
again.” Just so that there is a record 
that they didn’t speak to us, because 
they just don’t want to get involved 
in a leak investigation, even if 
they’re not leaking anything; they’re 
just giving the normal background 
information that government 
officials have given for many 
decades. So, sources are extremely 
cautious these days about speaking 
with us. They don’t want to get 

caught up in a leak investigation – it 
could turn out to be very expensive 
for them – and they would just 
rather avoid them. And that creates 
an additional barrier for us in these 
investigations. 

How concerned are you about 
the impact of all of this on your 
reporters’ ability to work with 
confidential sources? 

Well, I am concerned about 
it. Obviously, in order to cover 
government, we need people who 
are willing to provide us with 
information. That’s especially true 
at a time when the US Government 
classifies such an enormous volume 
of documents, including many 
documents that never should have 
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Martin Baron, centre, executive editor of  The Washington Post, in the newsroom during the Pulitzer Prize announcement on 20 April, 2015. 
Staff  reporter Carol D. Leonnig was awarded the Pulitzer Prize for National Reporting. 
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happened. But the reality is, nobody 
is going to give us a breather, and 
so we have to accept that change is 
going to be a constant, and it will be 
something that we have to embrace. 
So that can be unsettling for people 
who’ve been in this business for a 
long time, including myself, but it’s 
absolutely necessary. 

And then I think there is the nature 
of the business given the speed at 
which we’re working now and the 
level of competition. The kinds of 
safeguards that we’ve had in this 
business, where you can sit and 
ponder a story for a period of time 
and run it through several layers of 
editing – that becomes increasingly 
difficult these days. Speed has had 
a huge influence on our business 
and it runs contrary to the idea of 
rigorous editing.”

(This article was originally published 
in the May-June 2015 edition of 

World News Publishing Focus, the 
bi-monthly magazine published by 

WAN-IFRA.)

with what you’ve got. It’s not that 
investigative journalism can’t be 
done; there are many great examples 
of investigative journalism in this 
country and around the world all 
the time. So it is possible to do it – 
it’s just more difficult. 

I think we have to make a case 
for the American public through 
our own advocacy and through, 
primarily, the work that we do. 
This is important work. I find the 
public is generally supportive of 
investigative reporting; if anything, 
I’m encouraged by members of the 
public to do it more often, not less 
often. They may not like all the 
investigations that we do, but they’re 
generally urging us to do more 
investigating and to dig deeper. 
I find that encouraging. They do 
believe that the only institution that 
can hold government to account is 
the press. 

When we do investigations I get 
emails from people who say “This 
is why I subscribe to the Post, this 
is why we need newspapers; if the 
newspapers didn’t do this nobody 
would.” Those are enormously 
gratifying messages that I receive, 
and I think the work itself makes 
the case for investigative reporting. 

And how secure is the Post’s 
leadership role in national political 
reporting ahead of the 2016 vote, 
in the face of fierce competition 
from Politico and others investing 
in expanded coverage? 

In March The Washington Post 
had, according to comScore, 52 
million unique visitors, and that’s 
probably about five to six times 
the number of people who went 
to the site that you mentioned. So 
there’s no question in my mind that 
we’re absolutely at the forefront of 
coverage of national politics and 
national policy. 

When you look at defining 
stories, the kinds of stories that 
have had people talking, whether 
it’s the NSA or the Secret Service, 
or an Asset Forfeiture investigation 
that we did, or investigation of the 
Clinton Foundation or anything 

<

along those lines, it is The Washington 
Post that is at the forefront of those 
stories. We have the most talented, 
the most experienced staff of 
national political reporters of any 
organisation out there. There are 
now many, many other institutions 
that are competing rigorously in this 
space, but there is one organisation 
that stands out and stands above 
all, and that’s The Washington Post. 

What are the three big challenges 
facing The Washington Post as you 
see them today? 

The first challenge is for us to 
continue to progress digitally. This 
is how people are reading us. It’s 
not just the digital age, it’s a mobile 
age, so not only do we have to be 
sure we’re providing information 
in a way that works digitally, we 
have to make sure to provide it in a 
way that works on mobile devices, 
because a huge portion of our 
readers are coming to us via mobile 
devices, primarily smartphones. 
That’s a huge change. The web is 
a different medium and mobile is 
a different medium as well, so we 
have to not just adapt but embrace 
these technologies – and do it 
quickly. 

Number two is the continuing 
pressure on budget. We’re not a 
monopoly or oligarchy enterprise 
any more in the newspaper 
business. We used to have very 
secure businesses, and people 
talked about a lot of competition 
when there were three newspapers 
in a city. That’s nothing compared 
to what we face today. We face 
seemingly unlimited competition 
– competition for readers, and also 
competition for advertisers. And 
that puts tremendous pressure on 
the financial resources that we have 
to work with. 

And so we have to think very 
hard about how we work, where 
we deploy resources, what kind of 
organisational resources we should 
have, and really question everything 
we do. And that’s challenging, 
because everybody wants a little 
bit of a breather from all that’s 
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India and China, the two Asian 
giants, instead of uniting to fight 
poverty and global inequality, 

and making common cause for 
structural reform of international 
institutions that perpetuate injustice 
and inequality, are separated by 
their perceptions of each other.  
These perceptions, in so far as they 
are evident and articulated, are 
confined to sections of academics, 
diplomats, officials, the armed 
forces, ‘defence sources’, strategic 
experts and policy advisers, and 
self-appointed “opinion leaders” 
which includes journalists and 
media figures. 

As would be observed, 
conspicuously missing from this 
list of perception ‘managers’ or 
‘drivers’ are business and industry 
leaders (and politicians). Being 
eminently practical men and 
women who have to get on with 
the business of running their 
business, they view China as a 
business proposition. As long as 
their industries and enterprises 
are doing good business in China 
and with China, the captains of 
commerce are all for avoiding any 
kind of friction. 

In fact, the one question many 
corporate leaders ask in private 
are: Why is there so much mistrust 
between India and China? In 
their opinion, both countries can 
benefit and achieve so much more 
if the negative perceptions are put 
behind. To them, these negatives are 
meaningless because there cannot 
be a war between the two countries 

How do the Chinese perceive 
India?

There is no single definitive Chinese view of India, just as there isn’t one definitive Indian 
view of China. The Himalayan neighbours -- each with a population of over a billion, heirs 
to 5000-year-old civilisations, rising powers on the world stage, racing to take the top 
two spots in terms of GDP growth worldwide -- have much in common, including a range 
of interests that may be pursued to their mutual advantage in a uni-polar, globalised                                                                                    
world, says  Shastri Ramachandaran

as both the countries would suffer 
enormously. Military conflict would 
wreck the growth and development 
of both India and China. Such 
viewpoints from thinking corporate 
leaders rarely make it to the media. 
Not only because the media does 
not seek out such views but because 
those in businesses more solid 
than shaping the intelligentsia’s 
opinion are loathe to be identified 
in public as being pro or anti-China, 
and thereby reinforcing prevalent 
preconceptions and prejudices.

Like business, the political class, 
too, is more interested in cultivating, 
rather than alienating, China and 
the Chinese political leadership. 
Unlike the media, which is over-
preoccupied, if not obsessed, with 
China, politicians are prone to 
China-bashing when they are not in 
government. When in office, the BJP-
led NDA was no less vigorous than 
the Congress-led UPA in its efforts 
to strengthen India-China relations 
and keep it on a firm, friendly 
footing. As prime minister, Atal 
Bihari Vajpayee spared no effort to 
befriend the Chinese and establish 
enhanced levels of cooperation. He 
was hardly deterred by an earlier 
foray in the late 1970s --  when he was 
External Affairs minister in Morarji 
Desai’s cabinet --  which turned 
out to be ill-advised if not a case of 
misplaced enthusiasm. Similarly, 
Narendra Modi and Nitin Gadkari 
(when BJP president) are no less 
gung-ho about China. Only when in 
the Opposition does the BJP criticise 
the UPA on China; just as it opposed  

the India-
US civilian 
nuclear deal, 
though the BJP 
was all for it when in government.

Media reports in India invariably 
tend to give the impression that 
China is up to some trick every day; 
that someone, somewhere in China 
is forever busy doing something to 
needle, belittle, encircle, overawe, 
dismember, intimidate, or deceive 
India; that aggressive designs are at 
work to step up military pressures. 
[Attempts by the Ministry of 
External Affairs (MEA) to disabuse 
the impression of India-China ties 
being fraught with tension and on 
the verge of conflict as purveyed by 
sections of the media have not had 
the desired impact. On the contrary, 
the MEA’s effort to set the record 
straight is frustrated with further 
negative reporting.]

In India, China is like the 
proverbial Indian elephant as 
‘seen’ by five blind men. What 
you don’t see is what you get. 
China is ‘a threat’, ‘enemy’, ‘rival’, 
‘competitor’ and ‘itching for war’. 
In every sense – military, strategic, 
economic, financial, diplomatic 
and political – China is anathema 
to many among our elite. And, 
obsessed as they are with China, 
they believe that China’s view of 
India is no different. Nothing could 
be farther from the truth. 

Indians would be disappointed, 
if not devastated, to know that 
India does not figure prominently 
on the Chinese radar. It is our 

Shastri 
Ramachandaran 



23October-December 2015 VIDURA

own exaggerated sense of self-
importance and notions of being 
in a position to ‘contain’ China that 
make Indians think they are giving 
sleepless nights to the Chinese; that 
the Chinese media is suffused with 
reports and comments on India; and 
that India-bashing is the favourite 
pastime of Chinese institutions 
and experts working in the area of 
strategic affairs, military matters 
and international relations.

During my time in Beijing 
(2009-2010), the days on which 
India appeared in China’s English 
dailies or on TV were few and far 
between. Even bilateral exchanges, 
ministerial visits and official 
cultural events didn’t make the 
kind of splash it does in India. 
India figured prominently in the 
Chinese media when the state, 
party or government wanted to 
send messages without the official 
stamp. In contrast, there’s much 
more of China in the Indian media.

India and Indians need to face 
up to the fact that we are not in 
China’s sights as much as we think. 
During the months (in 2009) I was 
with China Daily, which is the 
government’s official daily, India 
figured prominently only a few 
times. The first occasion was when 
the Lok Sabha results were declared, 
and the Manmohan Singh-led UPA 
won a second term. The report 
was followed, the next day, with a 
namby-pamby editorial comment 
which was just so many words that 
did not make a single focused point 
and was put together by so many 
ham-handed hacks, including a few 
Indians; and, the objective was to 
have an editorial which appears to 
say something but does not actually 
say anything, especially anything 
flattering to India that might be 
taken as an indication of opinion in 
China.

The second time was an interview 
with S. Jaishankar, the Indian 
ambassador who had succeeded 
Nirupama Rao on her elevation to 
foreign secretary. The interview 
was a very official and officious 
one. The ambassador was to be 

interviewed as part of an ongoing 
series on country heads in Beijing 
and in “keeping with this policy”, 
Ambassador Jaishankar was duly 
interviewed by a journalist of 
adequate rank who was briefed on 
what was to be done. Of course, the 
questions were sent in advance and 
the content of the interview was to 
the satisfaction of Jaishankar and 
the China Daily bosses.

The Chinese would never give 
undue importance to India or 
Indian representatives (Shivshankar 
Menon being the exception to some 
extent). In fact, if there is occasion 
and opportunity to belittle India 
and they feel they can get away 
with showing it as an inadvertent 
occurrence, some official organs 
would do it. One example was 
found in the foyer of the China 
Daily’s building. There were 
photographs of a China Daily event 
(perhaps, its celebration of 25 years 
in 2008?) that were blown up and 
prominently displayed on panels 
specially acquired for the exhibits. 
One photograph conspicuous for 
what it showed but (deliberately) 
did not say in the caption was that of 
Ambassador Nirupama Rao seated 
with the Chinese VIP on stage. 
The caption identified the Chinese 
official and the Belgian diplomat 
(perhaps not the ambassador) in 
the picture, but not Nirupama Rao 
though she was the most prominent 
face in the picture and occupying a 
position of greater importance.

To amuse myself I asked a number 
of Chinese staffers why this was 
so. One assistant to the editor-in-
chief said that nobody pays much 
attention to “such things”. Another 
said that the display and all the 
captions were personally approved 
by China Daily’s editor-in-chief, who 
is said to enjoy the rank of a vice-
premier. One senior editor, close 
to the powers that be and who had 
travelled with President Hu Jintao 
to cover his US visit told me that the 
photo and caption conveyed what 
they were intended to convey; and, 
that Rao’s name could not have been 
omitted (or put in for that matter) 

by “some nobody”. Many weeks 
later, she told me that often editors 
and employees tried to anticipate 
what the authorities may expect of 
them; but more often than not, such 
things were neither noticed by the 
authorities nor did it matter to the 
government. 

So, if how, how often and in what 
light India appears in China’s media 
is an indication of India’s ‘presence’ 
and ‘visibility’, then the answer may 
be that the Chinese do not attach 
great or overriding importance 
to India and Indians; if and when 
they do, they do not want it to be 
known; and, to all appearances, in 
China’s scheme of thing India is 
just another neighbour or foreign 
country that China has to deal with 
in the normal course. In short, India 
is no big deal. If that is the case, it 
may well be asked, why is China’s 
Global Times so much in the news in 
India for its anti-Indian comments 
and articles? 

Although I cannot speak for 
Global Times, my feeling is that 
the Chinese are having fun at our 
expense. Either to feed the frenzy 
or to amuse themselves some savvy 
Chinese journalists, politicos or 
officials, or a clutch of all three see 
it as fun and games because Indian 
media gets itself all worked up 
over whatever India-related stuff 
appears in China’s media; and, this, 
doubtless, is terrific publicity and 
mileage for the publications and 
media vehicles.

The Global Times (English) was 
launched in April 2009, and in 
less than four years, it has gained 
widespread recognition and un-
precedented ‘quote value’ not 
only in Indian media but other 
influential sections including 
academics, strategic affairs and 
defence analysts, policy wonks, 
centres of China studies. It is from 
the stable of People’s Daily – which 
is the Party daily. The Chinese 
edition of the Global Times has 
been coming out for many years, 
but the fact that many came to 
hear of it only after the English 
version began hitting the headlines 
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underscores the marketing success 
of the latter. There are Indian 
journalists queuing up to write for 
the Global Times, Indian officials 
and diplomats who would like to 
see their views and viewpoints 
in the columns of this paper there 
are many who pass themselves as 
China-watchers by merely reading, 
quoting and ‘contextualising’ what 
appears in the Global Times.

What this shows is not China’s 
preoccupation with India, but that 
the Global Times is a marketing 
success on the simple market 
principle that all publicity is good.  
All that the Global Times needs to 
catch the attention of millions of 
viewers and readers in India is a 
bit of rant against in India. And, 
this audience is much, much more 
than what the Global Times has in 
China. In four years GT has won 
an audience that China Daily has 

failed to gain after 30 years in the 
business.

During my stint with the English 
edition of Global Times (2009-10), if 
recall serves right, only one India-
related editorial was carried. Any 
other references to India were either 
in my contributions, or when there 
were Indian official and political 
visitors. It is only sometime in 2011, 
that GT began snagging eyeballs for 
its reports and articles on India. That 
it is the best-known media product 
from China attests to the success of 
the strategy of taking a stridently 
nationalist position – be it on India, 
Japan, Vietnam, the Philippines 
or the US. And, every strident or 
discordant note only means more 
readers, notching up more successes 
for the daily.

China’s English dailies, much 
like Pakistan’s English dailies, 
enjoy a large measure of freedom 

because they cater primarily to 
small sections of the English-
reading population such as the 
large numbers of expatriates and 
the diplomatic community. Few 
Chinese read China Daily or the 
Global Times regularly. They are 
more in the nature of ‘export 
products’ for a foreign audience, 
manufactured by the Chinese with 
much effort invested in the content 
for achieving the desired impact or 
outcome. These papers also act as 
trial balloons. 

There may be official sanction for 
what appears in China Daily or the 
Global Times, but not everything 
published in these dailies reflects 
the position of the Party or the 
government as many sections in 
India, especially in the media, seem 
to believe. India may be China’s 
biggest neighbor, but we do not 
loom large in their view regardless 
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of India-baiting by China’s media, 
which exposes more our Pavlovian 
tendencies than the direction of 
China’s politics or policies.

Whether the Chinese regard India 
as a threat is a question that cannot 
be answered with either a yes or a 
no. Just as there is a tussle between 
India’s MEA, Ministry of Defence 
and the armed forces to press their 
respective viewpoints and interests 
(particularly when it comes to China 
and Pakistan), in China, too, there 
is struggle for supremacy between 
the military, the Party and the 
government. All armies exaggerate 
the armoury of an opponent, if only 
to get their government to allocate 
more funds for the armed forces 
and defence equipment. 

Most people remember the Maoist 
dictum that power comes from 
the barrel of a gun, but not Mao’s 
emphasis that for this reason the 
army must always remain under 
the control of the Party. And, at all 
times, in China, the Communist 
Party is doing all it can to assert 
its supremacy and prevail over 
both the People’s Liberation Army 
(PLA) and the government. There 
are columns within the PLA for 
upholding the Party’s primacy just 
as there are factions within the Party 
that want the PLA to call the shots 
when it comes to foreign policy, 
especially relations with India.

Seasoned Chinese observers are 
able to get a sense (but not put a 
finger on) the behind-the-scenes 
goings-on in the subtle differences 
of nuance and emphasis to be found 
in the media organs of the party, the 
government and the PLA. 

China’s news agency, Xinhua, 
which prides itself on putting out 
viewpoints and commentaries from 
diverse Chinese media organs, is 
more than a mere purveyor of news 
and views. Besides disseminating 
information and opinion, Xinhua 
plays a role in defining perceptions 
by setting out what is to be done and 
how. A sub-state, or power unto 
itself, Xinhua serves the Communist 
Party, the PLA and government 
even while it influences policy 

and decision-making in several 
ministries.

The Ministries of Information and 
Foreign Affairs are often guided by 
Xinhua, especially when it comes 
to summit meetings and state visits 
to China and of Chinese leaders to 
other countries. All reports relating 
to high-level interactions with other 
countries are required to be cleared 
for publication by the foreign 
ministry. This is to ensure that 
there are no divergent perceptions 
or discordant notes in the media, 
regardless of whether they are 
owned by the party, the government 
or the PLA. The editors make no 
secret of this. At other times, these 
media organs have the leeway to 
advocate their ‘sectoral’ interests in 
so far as it does not militate against 
the larger “national interest”.

The PLA cannot but see India 
as a threat. Today’s China has 
no ideological enemies. The US 
is its friend and rival, and Japan 
like other US allies, such as the 
Philippines, for example, poses 
a challenge on sea. China has 
resolved territorial (land) disputes 
with all its neigbours, except India. 
So, in many ways, the very raison 
d’ etre for the PLA staying in battle-
ready shape is India -- because of 
the unresolved border dispute. 
However, the PLA being battle-
ready at all times against Indian 
forces does not necessarily mean 
that war is imminent or inevitable. 
Nor does it follow that China is 
assuming war-like postures driven 
by the pro-PLA elements in the 
Party and government, and that 
the ‘strident’, ‘hawkish’ anti-India 
articles in the ‘nationalistic’ Global 
Times are warnings of a looming 
military threat – as reductionist 
theory goes in India. 

The likelihood of a conflict at 
a future date should not restrain 
India and China from nurturing 
their present relationship and 
taking it further to their mutual 
advantage. There are influential 
sections in China and India that 
would like to ensure that irritants 
and elements with the potential 

to become provocations are not 
eliminated from the relationship 
between the two countries. Besides, 
there are powerful international 
interests that would like to sustain 
differences between India and China 
and do everything to reinforce the 
unfriendly perceptions prevailing 
in each country against the other. 
My experience of this in Beijing 
was that few western diplomats I 
met expressed themselves in favour 
of good relations and a healthy 
partnership between India and 
China. They would invariably come 
up with dire theories, arguments 
and rationalisations of how India 
and China can never be friends, 
that China cannot be trusted, that 
China is jealous of India and that 
China is waiting for the opportune 
time to go to war…..and so on. 
They would always say that India 
has to stand up to China and make 
no compromises. But ask them 
why their own governments buy 
peace and make compromises with 
China, why European countries are 
selling their debts to China… and 
they have no answers except self-
deprecating smiles.

Is China interested in peace with 
India and to what point? Although 
the Chinese leadership applauded 
Prime Minister Manmohan Singh 
when he spoke in Beijing in 2008 
about India and China as the driving 
powers of the Asian century in the 
making, the Chinese believe in the 
saying that there can be only one 
tiger on a mountain. 

China is a rising power and will 
not let any force stand in the way of 
its destined rise as a global power. 
It is the world’s No. 2 economy, and 
may is racing to topple the US from 
the world No. 1 spot. The question 
is whether China’s rise would be 
peaceful. In history, rarely has the 
rise of any power been peaceful. 
In an age where conventional and 
even nuclear war has to be ruled out 
between countries with N-weapons, 
how will the competing ambitions 
of India and China for stability, 
peace and security in Asia be played 
out? Unless China establishes its 
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supremacy in Asia, it cannot aspire 
to prevail at the top of the global 
order. And, the one obstacle to its 
supremacy and dominance in Asia 
is India. More than India, none of 
the Western powers are ever likely 
to accept the rise of China.  

When President Barack Obama 
and the British Prime Minister 
speak of how these countries will 
continue to remain superpowers 
(even when their economies and 
global dominance is declining), 
what it implies is that the West will 
do everything to stop the rise of any 
other (Asian) power. China does 
not command trust and support in 
the West and it is debatable whether 
India does. But it is undeniable that 
India has greater acceptability in a 
world where the Anglo-American 
axis calls the shots.  It does not 
necessarily follow that in the event 
of a conflict with China, India can 
count on more global or big-power 
support than China. Nevertheless, 
China’s apprehension is that a 
confrontation with India may 
find the Western world firing 
from India’s shoulder and this 
would effectively put paid to its 
aspirations of rising as a peaceful 
power. Should peace with India 
serve China in its quest for Asian 
supremacy and acceptance as a 
global power, then (since it would 
not be thwarted), then Beijing may 
rewrite the terms of engagement 
favouring peaceful co-existence.

The 1962 war is something that 
the Indian armed forces can never 
forget. In present-day China, few 
dwell on the 1962 war. Victors have 
no need to remember wars lost by 
others. By the same token, China 
cannot forget India’s support and 
hospitality for the Dalai Lama. 
Curiously, while China is unsparing 
in its criticism of the US and the 
European Union for their support 
to the Dalai Lama and the cause of 
an independent Tibet, China never 
attacks India for ‘keeping’ the Dalai 
Lama. And, Beijing, as much as New 
Delhi, knows that the Dalai Lama is 
India’s trump card against China. 
Therefore, the Chinese silence on 

India’s role in the matter should be 
cause for concern because it offers 
no clue to their thinking. This is 
an imponderable. Imponderables 
can trigger the unforeseen, and the 
reactions and consequences may 
not always be manageable. The 
recent Chinese incursion in Ladakh 
that brought back memories of the 
1962 India-China war should serve 
as a cautionary example.

Whether peace or war, partner-
ship or rivalry, competition or 
cooperation, perceptions have the 
power, in large measure, to determine 
the course of relations between the 
two Asian giants. Perceptions, no 
doubt, can be altered and premises 
revised if the reality changes. And, 
there is a reality beyond the border 
dispute. The unresolved boundary 
dispute has also shown that India 
and China can meaningfully 
remain engaged on multiple tracks 
and have a mutually rewarding 
relationship. So if China and India 
are joined by a common purpose 
and united in striving for this, 
perhaps, they may be compelled to 
review their perceptions and people 
in each country may come to see the 
other with less suspicion, gradually 
eroding the distrust that has built 
up over decades and is buttressed 
by occasional irritants that are 
sensationalised to stoke conflict. 

Although the two countries are 
in conflict on the boundary issue 
and there can be no reconciliation 
of their divergent national interests 
and perceptions in this matter, 
India and China can, in practical 
ways, come together in pursuit 
of common objectives.  One such 
objective – elimination of poverty – 
was identified by Pranab Mukherjee 
when he was Union Finance 
Minister. Drawing attention the 
common challenges facing India 
and China, Mukherjee stressed the 
urgency of tackling them to hasten 
the power shift from the West 
to East for ushering in the Asian 
century. Speaking in Manipal in 
May 2012 where he inaugurated a 
two-day expert discussion on the 
‘Role of India and China in the Asian 

Century’, Mukherjee underscored 
poverty and inequality in Asia 
as the common challenge facing 
Asian economies.  He said that 
disparity between advanced Asia 
and developing Asia needed to 
be bridged for the 21st Century to 
become the Asian Century. He 
identified poverty in India and 
China as the single biggest obstacle 
to a world without the West where 
the Asian neighbours would have 
to shoulder enormous global 
responsibilities.

Mukherjee made a convincing 
pitch for greater India-China 
cooperation across the continent 
and on the world stage. “To gain in 
unison, we must act in unison,” he 
said. “Even in existing multilateral 
fora, including the G-20 and the IMF, 
we should aim to coordinate more 
in areas where there is significant 
collective gain to be achieved.” 
Whether the Asian powers can 
rise together to gain a whole new 
world depends not on the outcome 
of the boundary dispute but on the 
vision and resolve of the leadership 
in New Delhi and Beijing. The 
purpose may then begin to change 
perceptions for the better on both 
sides.
Tailpiece: At a consultation on 
India-China relations last year, one 
China-watcher asked: Will it not be 
better if India and China worry for 
each other instead of about each 
other?

(The author, a former editor of 
Sunday Mail, is an independent 

political and foreign affairs 
commentator.  He has worked with 

leading Indian dailies including 
The Times of India, The Tribune, 

Indian Express and Deccan 
Herald. As a foreign affairs writer, 
his areas of special interest include 
Nepal, Sri Lanka and China. He is 
now senior editor with the China 

Pictorial monthly of the China 
International Publishing Group in 

Beijing.)
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Ahimsa and  satyagraha 
(insistence on truth), of 
course, but there was much 

more to the Gandhian  philosophy  
of right conduct – eschewing greed, 
choosing a simple lifestyle, treating 
resources as precious  gifts given to 
us in ‘trusteeship’ for the common 
good, and promoting  a truly 
meaningful democracy through 
localised governance at the village 
level. It is exactly these four tenets 
that the State of the World Annual 
Report for 2015, released by the 
World Watch Institute, a think-
tank  based in  Washington DC  
lists, as the components of a “non-
negotiable” path to  sustainable 
development. There is no other way, 
for both developed and developing 
countries.

“There is enough for man’s needs 
but not enough for his greed,” says 
the oft-quoted comment by Gandhi. 
It is greed, driving a relentless 
pursuit of ‘more’, whether it is 
more money, or more material 
possessions and  gadgets, that have 
caused a rapacious plundering of 
natural resources which  has already 
depleted the earth’s capacity to 
sustain our so-called ‘modern’ style 
of living.  In defining ‘progress’ as 
‘having more of everything’ –  more 
personal wealth, more cars, bigger 
vehicles, fancier houses, more 
expensive labour saving devices, 
more travel and holidays overseas – 
the world goes obsessively in search 
of oil to facilitate and run these 
gadgets (often even going to war to 
gain control of oil reserves) which 
becomes a never-ending quest for 

Re-inventing Gandhi – through 
the West

Forget the garlanding of statues. The ritual visit to Raj Ghat, the ritual tributes to the Mahatma and the rendering 
of Vaishnava Janato, or  Raghupati Raghava,  his favourite songs. There is a far better and more meaningful way 
of paying tribute to Gandhiji – and  its validation  comes, astonishingly, from Washington DC, a full eight decades 
after the Father of the Nation expounded his doctrine. More from Sakuntala Narasimhan

scarce resources. And when might, 
rather than need,  dictates access to 
underground oil resources, ethics 
and social justice get tossed out, 
resulting in  fractured communities, 
unrest, and  insecurities worse than 
those caused by armed conflict. Can 
the ‘good life’, the ultimate goal 
of all development or progress, 
be defined solely in terms of 
rising incomes or GDP, without 
reference to other, non-quantifiable 
dimensions of human life, like  
peace, contentment, happiness, 
social  cohesion, communal amity, 
and moral values ? Bhutan is a 
small, insignificant country nestling 
in the inhospitable mountains of 
the Himalayas, but  it boasts of a 
high rank in terms of an index of 
happiness (rather than per capita 
incomes or GDP). 

Gandhi led a starkly simple life, to 
the extent of being called derisively 
as the “half naked fakir” by Western 
politicians, but he commanded 
far more international admiration 
and respect  than monarchs and 
emperors known for their wealth 
and power. 

Why have we forgotten that 
‘simple’ can be better, in terms of 
conserving the earth’s resources, 
than ‘ostentatious’, and why do 
we have to have validation for this 
indigenous wisdom from overseas, 
especially a country known for its 
profligate use of resources and 
its wasteful, throw-away lifestyle 
(the 200 million tons of food that 
Americans waste is enough to feed 
all of sub-Saharan Africa, the State 
of the World report points out)? 

Gandhi was known for his ‘reuse, 
recycle, reduce’ philo-sophy much 
before the rest of the world took 
it  up as a mantra  for coping with 
massive destruction of forest wealth 
(for manufacturing paper napkins 
and face tissues and a hundred other 
throw-away products) and coping 
with mounds of garbage. While 
the West is discovering the wisdom 
of old lifestyles, the developing 
regions are frantically and blindly 
adopting Western ways in the name 
of development, ways that are being  
discarded as ‘unsustainable’ by the 
developed world.

In  the name of ‘greening’ the 
economy and conserving natural 
resources, the US Congress is  
setting targets for ethanol, fuel from 
food  crops (corn, sugarcane) to run 
cars, while global hunger has risen, 
and the effects of less corn available 
for food  causes price rises in Brazil 
and consequent starvation. Feeding 
cars takes precedence over feeding 
people – what would Gandhi have 
said about such progress, while we 
celebrate his birth anniversary?

To Gandhi, it was a sin to waste 
even a morsel of food while 
hordes of hungry citizens did not 
know where their next meal was 
coming from. But that is exactly the 
situation that the neo-liberal pattern 
of development  has led to,  so that 
today the poor have got poorer 
and more marginalised, while the 
rich get richer. Even in the country 
that was home to the Mahatma, the 
Great Soul who inspired leaders like 
Nelson Mandela and Martin Luther 
King, who led their  compatriots to 
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freedom by following Gandhian  
ideals. 

The idea of ‘trusteeship’ of the 
country’s resources was also very  
much part of Gandhian  philosophy, 
which the State of the World Report 
calls “stewardship”. One did 
not covet, or fence off as private 
property that which was meant for 
the public good (grazing commons 
for the poor to collect fodder and 
fuel) or appropriate agricultural 
land, on which a marginal farmer 
grows  food crops for his family’s 
survival, and hand it over to a rich 
industrial corporation, for setting 
up a car factory or manufacturing 
unit,  in the name of  ‘increasing 
GDP’ , or building highways (for the 
rich to drive on, while the farmer, 
deprived of his land, migrates to 
the city to become a daily wage 
labourer). 

The famous Tamil poet-patriot 
Subramanya Bharati sang about 
how, in free India, “there will 
not be a single person who goes 
hungry (thani  oruvanuk-kunavillai  
enil  jagattinai  azhith-thiduvom)”, 
but we have today more people in 
hunger than the entire population 
at the time of independence 68 
years ago, despite our being the 
fourth largest industrial power in 
the world. Bharati has been reduced 
to a street named after him near 
India Gate in the national capital, 
while his passionate dreams of a 
Utopian, independent  India got 
tossed into the trash can. In the 
name of development, based on a 
rape of the earth and its resources. 
Trustreeship is a moral-ethical issue, 
not economic. Our non-sustainable 
pattern of development has no place 
for moral-ethical dimensions.

The last idea that the State of 
the World report suggests is 
again, straight from Gandhi – 
that of local governance , with 
more voice to the people, more 
active participation by citizens in 
decision-making. The Mahatma 
was all for local governance, as the 
only truly meaningful democracy 
for our country. As the World 
Watch Institute report puts it, a 
more equitable world is a more 
secure world. Inequalities and 
injustice in distribution generate   
frustrations, and cause violence. 
Which more money and higher 
GDP can never offset. We need 
Gandhian economics, not neo-
liberal development models. <
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Considering the local-global 
articulation on land rights for 
women, it may be important 

to look into rural women’s 
understanding of the structural 
causes of gender-based injustices as 
well as strategies needed to address 
it. In a 2011 study, Challenges and 
Barriers to Women’s Entitlement 
to Land in India, conducted by 
Landesa and UN Women, grassroots 
women identified low awareness 
and prevalent social norms as the 
major constraints on women’s right 
to land and property. These norms 
are based on traditional practices 
that influence assumptions and 
ideas, which are seen in people’s 
everyday interactions.

Discussions on land ownership 
and control are governed by certain 
rules, which are essentially societal 
norms. For example, that men are 
owners of land at the household 
level is a gendered social norm, 
which is clearly reflected in the 
reality that close to 90 per cent of 
rural men own land (no precise data 
available). Yet, more alarming is the 
fact that whereas over 74 per cent 
of rural women work in the field as 
agricultural producers only 13 per 
cent have any operational rights.

When it comes to women’s 
rights, laws notwithstanding, it’s 
the social rules that end up playing 
a more active and decisive role 
in enabling access. There are, for 
instance, legal provisions about 
women’s inheritance of land in 
India under the Hindu Succession 

What land ownership means for 
women

The current wave of discussions around the Sustainable Development Goals (SDGs) has brought on a surge 
of reflections on the various social norms that influence gendered structures of power and processes of economic 
and political development. India, like other UN member states, has committed to promoting women’s economic 
empowerment by giving them “equal rights to economic resources as well as access to ownership and control over 
land and other forms of property, financial services…” In fact, ensuring women’s equal rights over land and other 
forms of property and inheritance has been flagged as one of the key strategies for ending global poverty. 
Govind Kelkar explains

Act as amended in 2005, but the 
prevailing custom, especially in the 
rural areas, continues to hold sway 
and prevents women from gaining 
ownership of ancestral land or 
property.

Nonetheless, such traditionalist 
social norms, which are entrenched 
in a deeply patriarchal system, 
are gradually undergoing a 
change, thanks  to  the large-scale 
mobilisation of women from the 
Dalit and other marginalised social 
groups. In north India, a rural 
women’s movement, aimed at 

enabling them to assert their political 
rights and economic identity, 
particularly as farmers and land 
owners, has played a significant role 
in dismantling the existing power 
structures and overcoming gender-
based exclusion from ownership 
of land and its management. The 
campaign has been led by Aaroh 
Mahila Kisan Manch (in 71 districts 
of Uttar Pradesh) and the Gulabi 
Gang (Pink Sari Brigade), a 400,000 
member-strong women’s group. 
Moreover, the 2014-15 study, The 
Political Economy of Agricultural 

When it comes to women’s rights, laws notwithstanding, it’s the social rules that end up 
playing a more active and decisive role in enabling access.
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Land: Women’s Agential Power, 
supported by Landesa and Oxfam 
India, has made a note of women’s 
successful claims to agricultural 
land.

The study, conducted in five 
districts of Uttar Pradesh, reveals 
that of the 118 women respondents, 
a significant majority - 110 women 
(over 93.22 per cent) - had some land 
in their names either individually 
or jointly with their husband or 
another member of their household. 
Of the 175 plots owned by the 
women surveyed, 136 were solely 
owned by them while the remaining 
39 plots were in joint ownership. 
Another notable observation is that 
the sole ownership of land was 
significantly more prevalent among 
married women (79.19 per cent) as 
opposed to (69.23 per cent) single 
women, indicating some possible 
change resulting from the efforts, 
including various initiatives and 
campaigns, of Aaroh Mahila Kisan 
Manch to establish ‘women are the 
farmers’. 

Suhadra Devi from Chakchatgan 
Village in Banda, one of Uttar 
Pradesh’s most backward districts, 
talks eloquently on women’s 
newly-acquired social prestige as 
well as dignity, which come with 
the ownership of land.  She says, 
“Land rights for women translates 
into greater financial stability, food 
security and social status for the 
entire family. Land provides food 
for the family for the entire year. 
We don’t have to buy food. We 
can grow gram, wheat and lentils 
and use most of it for household 
consumption. Whatever is left can 
be sold in the market. Also, if land 
is in the woman’s name a man 
cannot sell or lease it out wrongfully 
especially under the influence of 
alcohol.”  

A vociferous champion of equal 
rights, she points out, “It is the 
woman who manages the home 
and fields so she has every right 
to own land. When land is in her 
name she controls the income 
from it and uses the money to buy 
essentials for her children. The 

man, on the other hand, very often 
uses a part of the income to buy 
alcohol, beedi (country cigarettes) 
and gutka (tobacco). On an average, 
he spends at least Rs 10 everyday on 
these addictions, money that could 
otherwise have been used to buy 
food for the children. Also, those 
women who do not have land in 
their name are extremely vulnerable 
to abuse and they can be easily 
evicted from their marital home.”

Like Suhadra, Girija Devi, a local 
primary school helper in Beona 
Village, affirms that land rights 
indeed enable women to gain 
their rightful place in the family 
and society. She says, “Earlier, I 

used to beg for food, now I am 
the chairperson of a federation 
of 327-women SHG. Together 
we can manage our own life and 
resources. We are saksham (capable), 
have freedom of movement, self-
confidence and independence. We 
no longer feel hesitant to speak 
to the police, bank officials and 
government functionaries. To sum 
up, for women, land ownership has 
resulted in two major changes: paisa 
(assets) and samman (dignity).”

(Courtesy: Women’s Feature Service)

The rural women’s movement for political and economic identity as farmers and their right to land 
has played a significant role in dismantling structures of  power and gender-based exclusion from 
ownership of  land and its management.

<

Guardian's workshop in Hong Kong
Digital Media Asia, which will take place in Hong Kong from 17 to 19 

November and offer three days of conference sessions, master classes 
and an expo, will host an exclusive workshop organised by the Guardian 
News & Media's Publisher Network. 

The workshop will offer insights on how The Guardian is tackling 
partnerships with digital pure-players and technology suppliers, such as 
Facebook, Google, Samsung or Apple. Speakers from leading media 
organisations, including The Guardian, Bloomberg, Google and the 
Wall Street Journal, will share case studies and best practices.

<
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Severe arthritis has left Shanti, 
68, nearly disabled. Bent with 
age, she limps through her 

days in acute pain, barely being 
able to cook or clean for herself. 
Single by choice, the retired nurse, 
who is based in Delhi, is without 
any physical support ever since her 
brother moved abroad to greener 
pastures. Rekha, 21, migrated 
from her village in Chhattisgarh 
to Gurgaon in the National Capital 
Region to work as a domestic help. 

Using data to empower women
Issues such as lack of assistance for the disabled and elderly or abuse of domestic workers do not receive 

enough public attention. Varying contexts of women’s lives feature neither in macro-level research data, nor in the 
policymakers’ folios. Amrita Nandy looks closely at a report prepared by the Centre for Women’s Development 
Studies, New Delhi, which addresses some of these issues

During the two years she spent 
there, she was bullied and harassed 
by her employers till the trauma 
made her so ill that she was fired at 
a day’s notice and left stranded in 
the big city.

Shanti and Rekha’s accounts are 
not unique; in fact, there would be 
thousands of women across India 
facing similar ordeals. Yet, despite 
the pervasiveness of their situations, 
issues such as lack of assistance 
for the disabled and elderly or 

abuse of domestic workers do not 
receive enough public attention. 
What is of even greater concern is 
the fact that these varying contexts 
of women’s lives feature neither 
in macro-level research data, nor 
in the policymakers’ folios. And 
if and when they do figure, are 
the analyses of gendered realities 
complex and meticulous enough 
to reflect all the multiple variables? 
These are some of the concerns and 
questions raised by Approaching 

Although gender-focused information is available and gains have been made in statistics on gender inequalities, gaps, errors, inconsistencies and 
deficiencies continue.
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Data Sources: A Gender Lens, a one-
of-its-kind report prepared by the 
Centre for Women’s Development 
Studies (CWDS), New Delhi, with 
support from the United Nations 
Population Fund (UNFPA). Among 
other aspects, the report emphasises 
that gendered development 
starts with gender-sensitive 
data collection and analyses 
enabling appropriate policy and 
programmatic response.

According to Frederika Meijer, 
country representative, UNFPA 
India, “At present, we have at best 
a partial snapshot of the status of 
women and girls in India because 
gender data is limited. This absence 
of good quality data spans different 
domains, be it health, education 
and social status or political 
participation and economic 
empowerment. The study is an 
attempt to assess the different data 
sources and their contribution 
to developing the perspective 
on Indian women’s lives. It also 
provides recommendations on 
how the existing data sources can 
be further improved, and what 

additional critical data needs to be 
collated to build a comprehensive 
understanding.”

While there is a wide quantum of 
data available, the data sources do 
not always provide an extensive 
picture. Although gender-focused 
information is available and gains 
have been made in statistics on 
gender inequalities, gaps, errors, 
inconsistencies and deficiencies 
continue. Significantly, the report 
reviews literature on gender 
indicators and macro data sources, 
such as the Census of India, National 
Sample Survey Office (NSSO), and 
the National Family Health Survey 
(NFHS), to examine their usefulness 
to source data on women and girls 
and to analyse women’s status in 
India. It does so by focusing on 
certain themes vis-à-vis women: 
health, educational and economic 
status, violence against women, and 
demographic, social and political 
status. For instance, for the theme of 
education, data sources are assessed 
in terms of ‘enabling factors’ such 
as availability of separate toilets for 
girls, usability of girls’ toilets, the 

distance travelled to school and 
proportion of female teachers.

In doing the assessment, the 
report draws attention to areas 
that lack data or have poor data. 
For example, for information 
on violence against women the 
National Crimes Record Bureau 
(NCRB) is an important source. 
However, the data provided by 
the NCRB is inadequate and does 
not capture the actual scenario 
on crimes against women, as 
it only collates reported cases. 
Similarly, on the institution of 
marriage and family, data on 
forced marriages, or the exercise 
of choice in marriage is important 
from a gender perspective. Yet, 
this is not covered by any large-
scale national survey. The NFHS 
includes data on marital status as 
a proximate determinant of fertility 
and in relation to specific indicators 
of empowerment, but does not 
record data on forced marriages. 
Given the cultural importance of 
marriage, prominence of caste and 
community, and even the ubiquity 
of honour killings, data on forced 
marriages is critical to examining 
the situation of women with regard 
to marriage especially because of 
the existence of deeply patriarchal 
mindsets in India.

Women’s ownership of land and 
assets is another area that is very 
significant, particularly because it 
is inter-twined with many other 
dimensions of women’s lives, such 
as health and well-being, access to 
education, financial independence, 
and ability to make and influence 
decisions, especially those related 
to their lives. Even so, there is very 
little data in this context. Professor 
Neetha N., the lead researcher 
from CWDS, agrees, “The absence 
of gender-wise data on land and 
other economic assets is a crucial 
limitation of the existing statistics 
in India. This can be addressed 
to a large extent if all the existing 
data collected on these variables 
at the household level can be sex-
disaggregated. The NSSO can 
also undertake a separate survey 

There is very little data on women’s ownership of  land and assets even though it is an area that is very 
significant, particularly because it is inter-twined with many other dimensions of  women’s lives. 
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on women’s ownership of assets, 
including land. In this regard, it 
may be worth considering micro-
studies such as the ‘Karnataka 
household asset survey - measuring 
the gender asset and wealth gap’ 
undertaken by the Indian Institute 
of Management, Bangalore, that 
may provide critical guidance on 
the methodology of data collection 
and analysis.”

The absence of varied and, ideally, 
inter-sectional  data  on women’s 
lives has a direct relationship 
with state schemes and policies. 
Meijer points out, “Improved 
data collection and analysis has 
the potential to provide a strong 
evidence-base to guide and 
influence policies for advancing 
gender equality and women’s 
empowerment. Together, the UN 
agencies have been advocating for 
improving the coverage, quality 
and periodicity of data collection on 
women’s status in India, possibly 
through a dedicated periodic 
survey.”

Besides dearth of actual data, 
researchers and experts are also 

In order to give full visibility to women's concerns, the present male-oriented statistical paradigm 
needs to be expanded and reoriented to provide an extensive picture.

worried about insufficient or 
substandard data. Professor Vimala 
Ramachandran of the National 
University of Educational Planning 
and Administration highlights 
the challenge posed by the lack of 
detailed evidence on the educational 
scenario in the country. 

She says, “There is no drop-out 
data in DISE (District Information 
System for Education) but SES 
(School Education Statistics) does 
offer drop-out rates for state and 
district levels. However, when we 
try to juxtapose the high enrolment 
data with the drop-out numbers, 
one is left wondering how the 
Gross Enrolment Ratios continue 
to be high in higher classes when 
so many children are discontinuing 
their education after the primary 
level. Though both the NSSO and 
NFHS gather data on reasons for 
drop-out, some of the categories 
used are inadequate in capturing 
the gender differences at play. For 
example, the percentage of those 
who offer the broad reason of 
“not interested in studies or going 
to school” is really high. But this 

explains nothing: is it because they 
do not learn anything in school 
or because there are factors like 
discrimination against girls, Dalits, 
children with disabilities, at play?”

Of course, the aforementioned 
flaws cannot be addressed only 
by creating new guidelines for 
data collection or devising better 
methodologies. What is required 
is a paradigm shift in the way data 
collection is viewed and the way 
data is used. 

Indira Hirway, director, Centre 
for Development Alternatives in 
Ahmedabad, puts it plainly, “The 
present male oriented statistical 
paradigm takes not only a partial 
but a highly distorted view of our 
economy and society. We need to 
expand and reorient it to give full 
visibility to women’s concerns.” 
Apart from collecting additional 
data to fill in the gaps, she calls 
for developing fresh tools for 
analysing the available data as well 
as the use of new statistical survey 
techniques – like time-use surveys - 
to highlight gender related issues in 
our statistical systems. 

Indeed, it’s only when such 
measures are put into practice 
that strategies for women’s 
empowerment will be evidence 
based, drawn from the lived 
realities of women.

(Courtesy: Women’s Feature Service)

<

For more stories 
such as this visit 

the website of the 
Press Institute 
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www.pressinstitute.in
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In today’s era of globalisation 
and information, our values 
and lifestyles are shaped and 

influenced to a considerable extent 
by mass media. Besides persuading 
us to avail of products and services, 
advertisements  also  carry  a mess-
age. The message is more often than 
not based on gender stereotypes. 
The excessive use of ‘masculine’ 
themes and portraying women 
as ‘sex objects’, ‘submissive’ and 
‘gullible’, promote stereotypical 
notions. The ‘genderising’ of 
products and assigning gender-
specific roles is harmful and a 
major deterrent to achieving gender 
equality in society. 

Changing role of women in 
television advertisements

Women in some advertisements today are portrayed as independent, taking their own calls in 
relationships, managing home and professional life with élan. The storylines are innovative and 
directed towards the ‘woman of today’. Shourini Banerjee describes some of the ads that offer 
a more equitable portrayal of gender roles, breaking the sexist stereotypes that have existed 
for long

However, certain advertisements 
promote the empowerment of 
women, a small step towards 
achieving equality in our society. 
These changes buck the trend and 
have been creating waves. They 
revolve around innovative themes. 
Women are reaching new heights 
and venturing into uncharted 
territory. Therefore, depicting 
women realistically is commendable. 
The Airtel advertisement where a 
young woman checks into a 5-star 
hotel, for instance, shows middle 
class women chasing their dreams 
and travelling far and wide.

The woman in the Airtel Boss 
advertisement performs a dual role, 

one of a boss 
at office and 
the other of 
a caring wife 
at home. The 
highpoint of the advertisement is 
that she and the man who is her 
subordinate at work are actually a 
couple. A woman achieving great 
heights professionally means a lot, 
especially when she does better 
than her husband. Too often, male 
power or masculinity is highlighted 
in advertisements but portrayal 
of the empowered woman in this 
commercial is significant. 

In the Bournvita commercial, the 
woman is shown taking an active 
part in grooming and preparing 
her son to face struggles in life and 
emerge victorious. She takes charge 
of grooming her child to be capable 
enough to face any difficulty, be it 
professional or personal. It brings 
home to viewers the fact that a 
woman is not meant to only nurture 
her child within the four walls of 
her home and make his meals. 

The Raymonds advertisement 
depicts the reversal of gender 
roles, where the man stays back at 
home to look after the infant and 
persuades his wife to go to her 
place of work. This advertisement 
has attempted to break the typical 
assumption that the responsibility 
of looking after the children and 
homes rests solely with women. It 
highlights that men have an equal 
responsibility in rearing children.

In a recent advertisement for 
Nikon, photography has been 
shown as an exciting profession, 

Shourini 
Banerjee
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inspire as well as empower. This 
is a welcome change, a fresh 
breath of air. Better and healthy 
gender relations can be fostered by 
cultivating proper gender images.

(The writer is a PhD scholar in the 
Department of Journalism and Mass 

Communication, Karnataka State 
Women’s University, Vijayapura. 

The core area of her study is Gender, 
Masculinity and Advertisements. For 

this article, she received guidance from 
Prof Onkargouda Kakade who heads 

the department.)

full of challenges, adventures and 
thrills. Women are increasingly 
learning to handle the camera, 
both professionally and as a hobby. 
Therefore, this theme will lift the 
morale of budding women photo 
enthusiasts.

Then there is the Bharat 
Matrimony commercial where 
the man is shown respecting the 
capabilities of the woman and 
encouraging her to pursue her 
professional life. The support he 
gives her, against the backdrop of 
an arranged marriage, to pursue 
her job in spite of opposition from 
her in–laws, is significant. 

Such ideas bring about a change 
in society and in the outlook of 
people towards working women. 
For a woman, pursuing a career 
may not be a means to running the 

Nikon says women are now keen on becoming 
professional photographers.

home, it could be more than that 
– it signals her independence and 
her desire to be self-sufficient. Also, 
such advertisements make people of 
all classes and communities alive to 
the fact that women are not meant 
only for managing households, they 
have their own desires and dreams 
which need to be fulfilled. Women 
in the advertisements are portrayed 
as independent, taking their own 
calls in relationships, managing 
home and professional life with 
élan. The storylines are innovative 
and directed towards the ‘woman 
of today’.

The advertisements, which stress 
on the ‘achiever’ facet of women, 
create an impact on society – they 

<

An Airtel ad shows the proud parents of  an independent working woman.

Raymonds has a doting father looking after his 
child while his wife goes to work.

 inext revamps 12 editions to broadsheet
In a strategic shift, inext has been transformed into a slim, broadsheet 

newspaper, in line with the inclinations of its increasingly diversified readers. 
With this, India's popular bilingual tabloid has taken a cardinal leap of 
sorts after a nine-year journey. With content that would be relevant and 
utilitarian across international, national, local, entertainment and business 
news, inext, in its new broadsheet format will not only have a deeper 
penetration within the city but will now also reach out to the audiences in 
the up-country footprint across the states of Uttar Pradesh, Uttarakhand, 
Bihar and Jharkhand. <
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The Government of India 
welcomed the Zero Hunger 
Initiative of UN Secretary 

General Ban Ki-moon and was 
committed to supporting it, 
said Union minister for Urban 
Development, Housing and 
Urban Poverty Alleviation and 
Parliamentary Affairs, Venkaiah 
Naidu. He was speaking at a 
session on Policy and Political 
Support for achieving the Zero 
Hunger Challenge during an 
international conference held at 
the MS Swaminathan Research 
Foundation (MSSRF), Chennai.

The Zero Hunger Challenge 
launched by the United Nations 
Secretary-General Ban Ki-moon 
at the Rio+20 Conference on 
Sustainable Development in June 
2012 encapsulates his vision for 
the future – a world free from 
hunger and malnutrition, where 
all people enjoy the fundamental 
Right to Food; and people’s 
livelihoods and food systems are 
resilient and able to withstand a 
changing climate. As the world 
takes on the challenge of achieving 
Zero Hunger by 2025, countries 
around the globe are committed to 
freeing humanity from poverty and 
hunger as a matter of urgency. At 
the conference, Naidu asserted that 
Government was committed also 
to the ‘Swaminathan formula’ for 

Coming together to fight hunger
Over 500 delegates including representatives from national and international organisations, academicians, 

scientists and policy makers came together at the MS Swaminathan Research Foundation in Chennai to discuss 
how science, technology and public policy can help achieve the Zero Hunger Challenge 

minimum support price for crops 
and was moving in that direction. 
“Things are improving. Once the 
economy becomes stronger, we can 
implement the recommendations,” 
he said. 

Minister of State (Independent 
Charge) for Commerce & Industry, 
Nirmala Sitharaman, spoke of the 
ongoing discussions at WTO on 
subsidies. “We have the right to 
determine what can be done to 
support farmers and the right to 
public holding of food grains. I 
am glad that the Parliament came 
together on this issue and grateful 
to the WTO that the peace clause 
has been extended till a permanent 
solution is arrived at,” she said. 
The minister also spoke about the 
rights of the poorest of the poor 
for nutrition. The government was 
initiating negotiations on bartering 
buffer stock in sugar against the 
requirement of pulses in order 
to meet the pulses deficit. “The 
change in dietary pattern because 
of cost and its effects on nutrition 
status are serious matters that 
require consideration,” she noted. 
Government was closely monitoring 
the prices of ordinary everyday 
items like onions and would be very 
sensitive to the needs of farmers, she 
said. 

Speaking on the occasion, Prof 
Swaminathan expressed the hope 
that the situation with regard 
to pulses deficit in India would 
improve. “The situation is improving 
and now pulse acreage has gone up. 
By next year, we can hope to wipe 
out pulse deficit,” he said. 

Jairam Ramesh, MP, congratulated 
him on getting the parties together on 
the issue of nutrition security. “No 
other country has four vulnerability 
indices when it comes to climate 

change. We need to be proactive 
and look for solutions, especially 
with regard to agriculture and food 
security,” he said. 

H.K. Dua, MP, urged media 
houses to create greater awareness 
on the issue of malnutrition and 
hunger, rather than focusing 
on obesity or fitness, and drew 
attention to the long term impact 
that malnutrition would have on a 
child and her future. 

The conference was held 
in partnership with ICRISAT 
(International Crop Research 
Institute for the Semi-Arid Tropics) 
and Harvest Plus and BISA (Borlaug 
Institute for South Asia) and 
was inaugurated by Tamil Nadu 
Governor K. Rosaiah. The need 
for emphasis on the condition of 
farmers and farming communities 
to achieve a world without hunger 
was a theme echoed by scientists, 
academicians and farmers alike at 
the conference. Recommendations 
and outcomes of the discussions will 
be submitted to the government, 
multilateral organisations and 
policy makers in India and across 
the world.

The inaugural day of the 
conference was also Prof 
Swaminathan’s 90th birthday. 
Combating Hunger and Achieving 
Food Security written by Prof 
Swaminathan and the Annual 
Report of MSSRF for 2014-15 were 
released.

Prof. Swaminathan speaks about his 
65-year journey.

<
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India’s eco-
nomy is an 
a g r a r i a n 

e c o n o m y . 
Most Indians 
depends on 

agriculture and allied activities. 
Today, we have a population of 
120 crore.  To feed this population, 
we need sufficient agricultural 
production and farmers need 
to adopt modern production 
techniques. India is a country 
with diverse climatic and cultural 
identities. Most of the agriculture 
depends on the monsoon. If there 
is insufficient rainfall, the farmer 
suffers the most. Farmers’ suicides 
are reported from all over India. 
They take this extreme step because 
they are unable to repay loans they 
take from local money lenders, 
unaware of government schemes 
and policies meant for their welfare, 
and because they follow traditional 
farming techniques, and also 
don’t get support prices for their 
produce.  

In order to make farmers more 
secure, the Government of India 
has set up Kisan Call Centres to 
disseminate information as well 
as guidance to agriculturists. 
Launched in January 2004, it gives 
farmers information on agriculture 
and related subjects. Agriculture 
graduates answer farmers’ 
questions at 13 call centres, in the 
local language of the respective 
regions, from 6 am to 10 pm except 
on Sundays and gazetted holidays. 

Calls after the call centre working 
hours are attended in the IVRS 

DD Kisan: Voice of the Indian 
farmer

DD Kisan needs continued financial support and firm plans to sustain and generate revenue 
resources to enable it to bridge the information gap among Indian farmers. If it is popularised 
adequately, it is sure to be the most watched among Doordarshan’s 23 channels, says                                 
S. Mohammad Shameer

mode. The cell can be accessed using 
the toll free number 1551.

In 1959 Indian Television (Delhi 
Television Centre) went on air, 
with a 40-km range. Programmes 
of 20-minute duration were telecast 
twice a week, in 180 tele-clubs with 
the objective of stimulating greater 
agricultural production by providing 
essential information and facilitating 
education and family welfare and 
thus acting as a medium for social 
change and national integration. 

On 26 January 1967, Indian 
broadcasting started reaching rural 
areas; Doordarshan launched 20-
minute programmes dedicated 
to the farming community, called 
Krishi Darshan. During the green 
revolution, Doordarshan and 
AIR played an important role in 
spreading awareness. The Prasar 
Bharati Act also stressed that the 
public broadcaster should pay 
special attention to agriculture and 
rural development along with areas 
such as education and spread of 
literacy, environment protection, 
health and family welfare, science 
and technology.

The idea of an exclusive channel 
for farmers was conceptualized 
in January 2004 during the NDA 
regime. When the then government 
was on its last leg legs, Prime 
Minister A.B. Vajpayee launched 
the DD Kissan Channel. After the 
elections, the new government did 
not pay much attention to keep it 
running. It delayed the release of 
funds and even called off tenders. 
Subsequently, the Narendra Modi 
Government mentioned this channel 

in its 2015-16 Budget papers and 
the Finance Minister provided a 
Rs 45 crore ‘grant in aid’ to Kissan 
Channel in this year’s budget.

With a vision to raise food grain 
productivity from two tonnes per 
hectare to three tonnes per hectare, 
and to become self-sufficient in the 
production of pulses and oilseeds, 
the prime minister on 26 May 
this year, launched the DD Kisan 
dedicated channel exclusively for 
farmers. DD Kisan is not a news 
channel but a science channel 
for farmers. The target audience 
is not just farmers alone, it also 
covers rural craftsmen and small 
business.  

To disseminate technical 
information regarding agriculture, 
DD Kisan has partnered with 
scientific bodies such as the Indian 
Council of Agricultural Research 
and the India Meteorological 
Department. The channel telecasts 
shows relating to farmers, sharing 
best farm practices in different parts 
of the country, and includes real 
time interaction with experts and 
farm scientists. The channel’s first 
programme each day is religion and 
philosophy-based, called Jeevan 
Darshan. This is followed by Hello 
Kisan, a live telecast which allows 
farmers to speak with agriculture 
experts.

A show called Mandi 
Khabar gives market news about 
wholesale crop prices, and also 
on arrivals and demand for 
agricultural products at markets. 
Mausam Khabar provides weather 
updates, and advice  customised 

S. Mohammad
Shameer
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for different agro-climatic regions/
areas of the country. Farmers are 
informed about the rainfall and 
necessary action to be taken in their 
fields during sowing.

A Vichar Vimarsh weekly 
and a daily Vad Samvad debate 
programme discuss topical rural 
issues and a show call Choupal 
Charcha, a village-based progamme, 
disseminates information to rural 
folk about government schemes. 
A show called Smart Gaon, based 
on the prime minister’s Sansad 
Aadarsh Gram Yojana focuses on 
development activities at specific 
villages adopted by MPs. The 
DD Kissan Channel has invited 
proposals to produce programmes 
such as docu-dramas (field based), 

cookery shows, biographies, 
soaps/fiction serials/family serials 
thrillers, film song-based shows, 
reality and game shows and agro-
based bulletins.

Despite good objectives, the 
channel needs to overcome certain 
challenges, especially the issue of 
language. Programmes need to be 
made in various regional languages, 
so that people all over the country 
can understand them and share 
knowledge.  Doordarshan has a 
network of 67 studios all over the 
county, and DD Kisan should be 
allowed to utilize them to produce 
programmes in regional as well 
as in local languages. The channel 
is still at the nascent stage, having 
completed hardly two months. It 

needs continued financial support 
and firm plans to sustain and 
generate revenue resources to 
enable it to continue and bridge 
the information gap among 
Indian farmers If it is popularised 
adequately, it is sure to be the most 
watched among Doordarshan’s 23 
channels. 

(The writer works as deputy chief 
producer, Express TV, a Telugu news 

channel.)

<

Media and Public Relations are complementary to each other and enjoy a symbiotic relationship. 
The two crafts should harmonise with each other instead of working at cross-puropses. This was the 
sum and substance of a thought-provoking presentation by Chandrakant Naidu, a senior journalist, 
at a panel discussion organised by Bhopal Chapters of Indian Society for Training & Development 
(ISTD) and Public Relations Council of India (PRCI).

Responding to the theme of the discussion, C.K. Sardana, a senior PR practitioner and chairman, 
PRCI Bhopal Chapter, said PR people formed a useful ‘source’ for media persons. Through their 
understanding of various facets of their own organisations and associated areas, they were able to 
provide in-depth information – what the media persons really needed – which help prepare good 
stories for print and electronic media. It was a sort of “mutual help and gain” for both, he added.

Naidu, former regional editor of Hindustan Times, said PR specialists excelled at bringing forth 
the strong points of any institution to be highlighted through media. “The news media cannot not 
afford to ignore the weak points as their audience would expect them to put things in perspective. At 

L-r: C.K. Sardana, Chandrakant Naidu, 
J.N. Chawdhary and Rashmi Bhargava at the 
panel discussion. 

Media and Public Relations play complementary roles 
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times the news media’s job begins where 
the PR specialists’ ends. In the current 
media scenario the lines between PR and 
news presentations are blurring due to 
commercial considerations of the media 
ownership,” he said.

Present were Rashmi Bhargava, 
chairperson, ISTD, Bhopal Chapter, J.N. 
Chawdhary, a veteran marketing man, and 
Mahendra Joshi, secretary, PRCI.

<
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An article by Swadesh 
Roy, executive editor of 
the Dhaka-based Dainik 

Janakantha, which was critical of the 
meeting of an appellate division 
bench judge with the family of 
war criminal Salauddin Quader 
Chowdhury while the appeal 
hearing was underway, drew the ire 
of the Bangladesh Supreme Court. 
Roy had expressed apprehension 
that the meeting would create a 
space for diluting Chowdhury’s 
punishment. 

A private news channel, Ekattor 
TV, had broadcast audio clips from 
a leaked conversation between two 
senior judges, during which the 
Supreme Court judge had allegedly 
admitted to meeting relatives of 
both Chowdhury and a BNP leader, 
Moudud Ahmed, Roy claimed. 
Speaking to this writer from Dhaka, 
Roy expressed astonishment that a 
war criminal’s family had managed 
to meet the Supreme Court judge. 
Do judges ever meet the family 
members of a condemned criminal 
and if so, was it within ethical 
parameters, he asked. Chowdhury 
is accused of many atrocities, 
in collaboration with Pakistani 
forces, during the 1971 War of 
Independence which gave birth to 
the nation of Bangladesh.

Prime Minister Sheikh 
HasinaWajed, who is also the 

VIEW FROM THE NORTHEAST

When two journalists stood by 
their principles  

Should a judge of the highest court in a democratic country meet the family of a condemned 
criminal even as the trial continues? Can the interaction between them ultimately influence 
the verdict on the case? Should mainstream media comment on such issues, which might 
create confusion among the people about the credibility of the legal system? These and similar 
questions are being debated in Bangladesh following a recent judgment from its highest 
court convicting two editors of an influential Bengali daily for contempt of court over a critical 
commentary regarding the on-going war crime trials. Nava Thakuria focuses on disturbing 
developments in neighbouring Bangladesh

daughter of Bangladesh’s founding 
father Sheikh Mujibur Rahman, set 
up the War Crimes Tribunal in 2010 
amid opposition from the Jamaat-
e-Islami, an Islamist party that was 
once a an ally to the opposition 
Bangladesh Nationalist Party 
(BNP), which was then in power. 
Two Bangladeshi Jamaat leaders 
have already been hanged based 
on the tribunal’s ruling, endorsed 
by the Supreme Court, while 
others, including Chowdhury, are 
awaiting the gallows.  Chowdhury’s 
death sentence was upheld by the 
Supreme Court on July 29. Roy’s 
article had reportedly influenced a 
sizable section of the new generation 
in Bangladesh, and a number of 
demonstrations, rallies and public 
debates were organised.

However, the appellate division 
bench headed by the Supreme 
Court Chief Justice, taking strong 
note of Roy’s article, sent him and 
Janakantha’s printer, publisher 
and editor Atikullah Khan Masud 
a contempt of court notice. The 
court, while admitting that a senior 
judge had indeed met members 
of Chowdhury’s family, felt that 
any comment on matters involving 
the court should be constructive, 
and criticism should be fair and 
without motive. In such instances, 
the journalist normally tenders 
an apology, but Roy stuck to his 

stand, supported by evidence. 
Ultimately, the Court meted out 
‘symbolic’ punishment to him and 
Masud, asking them to stay in the 
courtroom for nearly three hours, 
and fining them Taka 10000 each, 
to be donated to charity. 

The fact that the two journalists 
could stand by their views and not 
cave in and apologise appears to 
have boosted the morale of the media 
fraternity in Bangladesh. They have 
also received appreciation from 
representatives of civil society and 
advocacy groups. 

Attacks on bloggers 
Though the Internet itself is not 

accessible to more than half the 
population of Bangladesh, the 
recent attacks on bloggers in the 
country have thrown up the ‘not so 
visible’ influence of blogs among 
religious fanatics. Bangladesh has 
been grabbing international media 
headlines for the wrong reasons 
of late – the repeated killing of 
bloggers favouring free-thinking 
and secularism and criticising 
religious fundamentalism, and the 
consequent protests against crimes 
in the name of religion. . 

On May 12 this year, blogger 
AnantaBijoy Das (33), a banker by 
profession, was hacked to death in 
Sylhet. Das was editing a Bengali 
periodical titled Jukti (logic) and 

Nava Thakuria
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also wrote for Mukto-Mona, a blog 
site developed and moderated by 
Dr Avijit Roy, who had met a similar 
fate in Dhaka just three months 
earlier. Das, who had campaigned 
for banning Islamist parties, had 
reportedly received threats from 
some religious extremists for his 
activities.

US-based Dr Roy (43) was killed 
and his wife Rafida Ahmed Bonya 
was seriously injured on February 
26, and another Bangladeshi 
activist-writer Washiqur Rahman 
Babu (27) was killed on March 
30 in Dhaka, apparently because 
they were free-thinkers and raised 
questions against fundamentalists 
from all religions, including Islam.

Dr Roy started Mukto-Mona, a 
Bengali language blog (meaning 
free thinker) to propagate 
rationalism and promote secular 
writings. It drew the attention 
of many like-minded thinkers, 
including distinguished authors, 
scientists, philosophers and human 
rights activists from all around the 
world. Washiqur Rahman, who 
worked at a travel agency, wrote 
about science and satirical pieces 
about religion. Blogging under 
the pen-name Kutsit Haser Chana 
(Ugly Duckling), Rahman often 
criticised irrational religious beliefs 
and practices, those of Islam too. He 
also advocated reforms in various 
Islamic laws across the globe.

Bangladesh reported the first 
killing of a blogger in 2013, when 
Ahmed Rajib Haider, an architect 
by profession and blogger by 
passion, was murdered. Another 
blogger Asif Mohiuddin was 
targeted by suspected Islamists in 
March 2013, but the award winning 
writer-activist escaped with serious 
injuries. Mohiuddin also raised 
various questions about different 
aspects of Islam on the Internet. 
Many others have since fallen victim 
to religious fundamentalists.

The Awami League Government 
led by Sheikh Hasina did not 
condemn the killings and even 
avoided expressing any official 
sympathy to the victims’ families. 

“When the bloggers are killed 
brutally by these religious 
fundamentalists, the government 
stays quiet,” says Rafida Bonya, 
widow of Dr Roy, who is 
undergoing treatment in USA. She 
described her husband’s murder as 
a well-planned and choreographed 
act of global terror. 

Even though the police response 
has been half-hearted, the killings 
instigated huge public protests 
in Bangladesh. Rallies were 
organised in different parts of the 
country, and sizeable media space 
was dedicated to the concerns 
raised by educated bloggers. The 
international community has also 
protested against the killings. UN 
agencies, the USA, rights bodies 
and media forums have condemned 
the murders. 

In Kolkata, more than 500 authors 
and bloggers demonstrated in May 
against the killings of freethinkers in 
Bangladesh. The Journalists’ Forum 
Assam (JFA) expressed serious 
concern over the killings and urged 
the Sheikh Hasina Government 
to probe the matter. Meanwhile, a 
local Bangladesh court has framed 
charges against eight accused in the 
killing of Rajib Haider and police 
arrested a Sylhet-based youth in 
connection with the murder of 
Ananta Bijoy.

Recently, the Bangladesh 
government banned the Ansarullah 
Bangla Team, a local Islamic outfit, 
which, media reports said, is behind 
the killing of the bloggers, for terror 
activities. Five other extremist 
outfits were earlier outlawed for 
militant and anti-state activities in 
the country.

A problem with refugees
While the European nations 

are presently facing a massive 
flow of people, mostly victims 
of wars in Syria, Iraq, Libya and 
Afghanistan, India’s eastern region 
is also in a similar situation, with 
asylum seekers coming from across 
international borders. However, 
while the European society is 
willing to support Muslim refugees, 

the majority of the influential 
civil society groups in Assam 
are agitating against the Central 
Government’s decision to support 
non-Muslim asylum seekers from 
Bangladesh and Pakistan.

In a recent notification, the Union 
Government declared that on 
humanitarian considerations it had 
decided to exempt Bangladeshi 
and Pakistani nationals belonging 
to minority communities, who 
have entered India on or before 31 
December 2014, from the relevant 
provisions of the Passport (Entry 
into India) Act 1920 and the 
Foreigners Act 1946, in respect 
of their entry and stay in India 
without such documents or after 
the expiry of those documents. The  
September 2015 notification spoke 
of reports that ‘a large number of 
Bangladeshi and Pakistani nationals 
belonging to minority communities 
in those countries, such as Hindus, 
Sikhs, Christians, Jains, Parsis and 
Buddhists, were compelled to seek 
shelter in India due to religious 
persecution or fear of religious 
persecution’. 

Though the Centre’s directive 
covered all religious minorities, 
the impression in Assam is that 
the BJP government is favouring 
Hindu nationals from both the 
neighboring countries. Already 
saddled with illegal migrants, 
mostly Muslims from Bangladesh, 
the people of Assam have protested 
against the proposal to rehabilitate 
more migrants. The All Assam 
Students’ Union (AASU), which 
led the historic Assam movement 
in Eighties, demanding deportation 
of millions of illegal Bangladeshi 
nationals from the State, maintained 
their stand that all illegal migrants 
from Bangladesh, irrespective of 
religion, must be deported from 
Assam.  Under the Assam Accord 
between the Central Government led 
by then Prime Minister Rajiv Gandhi 
and the Assam agitators in 1985, 
illegal Bangladeshi migrants, who 
had entered Assam after March 25 
1971 are to be deported. Hence, 
according to AASU, the Centre’s 
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latest notification is against the 
tenets of the historic Accord.

Asom Gana Parishad (AGP), 
formed by senior AASU leaders, 
maintains the same logic. It asserts 
that allowing more migrants from 
Bangladesh into Assam would only 
threaten the identity of indigenous 
communities and curtail their 
political, economic and cultural 
rights. Similar opinions were voiced 
by Asom Jatiyatabadi Yuva Chatra 
Parishad (AJYCP), Krishak Mukti 
Sangram Samity and a number of 
ethnic organisations of the state. 
Various political parties such as 
AIUDF, CPI, CPI(ML) and NCP 
also expressed resentment over the 
Centre’s latest directive, deeming it 
an election ploy.

A day-long Assam bandh was 
observed on September 12 in 
protest. It was called by the AJYCP 
and endorsed by a number of ethnic 
student’s bodies. However, some 
Barak valley-based organisations 
opposed the bandh and supported 
New Delhi’s initiative. Nikhil 
Bharat Bengali Udbastu Samanway 
Samittee leaders even came out 
with the demand for permanent 
Indian citizenship for minority 
Bangladeshi nationals (read 
Hindu).

Assam Governor Padmanabha 
Balakrishna Acharya asserted 
that Indian citizenship was a 
‘birthright’ of Hindus. State 
Chief Minister Tarun Gogoi also 
favoured granting refugee status 

to Bangladeshi minority migrants 
who come to India because of 
religious persecution there. He said 
his Cabinet had already adopted 
a resolution over the matter, but 
clarified that Assam would not be 
able to take the burden of all the 
migrants. Recently, a Guwahati 
based forum of like-minded 
nationalistic citizens, came out with 
the demand for a concrete refugee 
policy with a legal framework for 
India. The Patriotic People’s Front 
Assam (PPFA) also advocated 
refugee status to religious minorities 
from Bangladesh and Pakistan.

(The writer is a senior journalist based 
in Assam. He is the secretary of the 

Guwahati Press Club.)

<

A Syria-based journalist who has trained citizen reporters in the war-ravaged country 
has been named the recipient of the 2015 Peter Mackler Award for Courageous and 
Ethical Journalism. The prize from Reporters Without Borders and Agence France-Presse 
was awarded to Zaina Erhaim, who lives and works in Aleppo, Syria.

Over the last two years, Erhaim has trained about 100 citizen reporters from inside 
Syria, approximately a third of them women, in print and TV journalism, and helped 
establish new, independent newspapers and magazines in the country. The 30-year-old 
Erhaim is also the Syria project coordinator for the Institute for War and Peace Reporting 
(IWPR), an international organisation that supports journalists in countries undergoing 
conflict, crisis or transition.
The work of some of her students has been published in major international news outlets.

"Zaina Erhaim is a force multiplier of journalistic values in a country torn by violence and irrationality," said 
Camille Mackler, the Peter Mackler Award's project director. "We salute her courage, upholding professional 
ethics and bringing them to the service of those left to write history."

David Millikin, AFP's director for North America, said Erhaim "embodies the ideals which the Peter Mackler 
Award was created to honour." He added that Erhaim "has done extraordinary work both in training local 
residents and journalists who have become nearly the only first-hand source of news on the Syrian conflict 
and in supporting Syrian women living under siege."

With the award, "we pay tribute to the courage of those in Syria who fight for the freedom of information," 
added Delphine Halgand, director of Reporters Without Borders USA.  The media rights group noted that 
Syria has been the deadliest country for journalists since 2011. "Facing harsh oppression, Erhaim is an 
outstanding journalist and journalism teacher," Halgand said.

The award is, named for the late Agence France-Presse journalist Peter Mackler, and was scheduled to be  
presented at a ceremony at the National Press Club in Washington on 22 October.The prize was created in 
2008 to honour the memory of Mackler, who died of a heart attack that year at the age of 58.

                   Courtesy: Business Line

Syrian journalist wins Mackler 'courageous journalism' award

Zaina Erhaim.

<
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J.V. Vil’anilam
A recent headline in the 

local edition of a national 
newspaper said: Skipping 

Valuation: Varsity for Action against 
Teachers. The sub-head: Non-
cooperation by College Teachers 
Delays Publication of Results 
of Many Semesters. Instead of 
highlighting the important matter 
of delay in publishing results of 
examinations in many colleges 
and universities, the media has to 
focus on the basic principle that 
evaluation is part of the teaching 
process itself. This has happened 
because, in order to satisfy some 
very convoluted logic, the burden 
of evaluating the performance of 
students of one university is placed 
not on their own teachers but on 
another, unfamiliar set of teachers.

Many reforms have been 
introduced in the world of academia 
in the recent past, the most 
important being the Credit and 
Semester System (CSS). The CSS 
offers complete flexibility to both 
students and teachers to construct 
their own programmes, according 
to their academic interests and 
natural inclination. Neither teachers 
nor students are subjected to the 
rigidity that has hitherto been a 
characteristic of academic learning. 
The media should be aware that 
evaluation – continuous evaluation 
– is an integral component of the 
CSS, which empowers students and 
teachers to choose their preferences 
from a long list of courses offered 
by an institution. 

The content of a course usually 
includes the fundamentals of the 

Teaching is incomplete without 
evaluation

One of the objectives of teaching is to make students understand their drawbacks/ mistakes 
and give them a chance to improve. Continuous evaluation is therefore a sacred task of a 
teacher, and it is advantageous to the student. It must be done by the person who teaches a 
particular set of students, not delegated to a different person, unfamiliar with the group, says 
J.V. Vil’anilam

subject, the basic principles, early 
history, historical developments, 
major changes that occurred over 
time, additions to knowledge, 
reforms, etc. However, the 
academic world is often the last to 
introduce changes. This writer has 
found from several departments 
that their syllabi had not undergone 
any change for more than two 
decades. The premise that there 
have been no changes in knowledge 
in a particular discipline for two 
decades is unacceptable; but the 
academic world is often impervious 
to change.

The near-total absence of any 
change in knowledge in many 
of departments of the Kerala 
University was one of the reasons 
which prompted this writer, as v 
ice-chancellor, to change the system 
to ensure that information was up-
to-date. Teachers who were not 
willing to update their knowledge 
offered resistance, but eventually, 
the senate and the syndicate 
approved the changes and the 
academic council had no choice but 
to agree.

Change is the law of life; but in 
the field of higher education, some 
people with fossilised attitudes 
could not easily change, and they 
found it expedient to attribute 
political motives to the CSS since it 
was introduced during a period of 
Communist rule in Kerala. 

The fact that the CSS was, and still 
is, the norm in the most capitalist 
of countries, namely, the US and 
the UK did not open the resisters’ 
eyes; they did not even considering 

the fact that 
for political 
reasons, the 
man who in-
troduced the 
change was treated most shabbily by 
the very Leftists – they questioned 
the academic credentials of the vice-
chancellor who was in the university 
from 1982 onwards as the professor 
and head of a department and had 
concurrently been dean of the same 
faculty in another university in the 
same state.

The fact is that CSS can succeed 
only when teachers themselves 
are willing to change, or willing 
at least to learn more and evaluate 
their students in an impartial 
manner and show their readiness 
to let their students raise questions 
based on their own reading, and 
return the answer papers to the 
students after grading them. 
In all universities abroad, the 
evaluated papers are considered 
the property of the students, not of 
the teachers or the university. If the 
students have genuine grievances, 
they have to follow established 
grievance procedures, and seek re-
evaluation. 

In Kerala, many teachers did not 
agree to these transparent methods 
because the university for the 
last six or seven decades, was the 
most sacred (and secret) place. The 
machinery of evaluation was the 
most polluted, and by introducing 
the CSS, the vice-chancellor had 
stepped on the toes of some 
powerful people. However, the LDF 
Government tried to extend the CSS 
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and the idea of ‘college clusters’ to 
the affiliated colleges.

The system this writer introduced 
was transparent. If teachers cannot 
uphold their integrity and explain 
the logistics of their evaluation 
procedures to convince students 
who got less marks than expected, 
woe unto the teaching profession. 
Every teacher must be able to 
convince himself or herself of 
the reason for his or her liberal 
or stringent evaluation; in other 
words, they should be satisfied by 
their own standards. This is why 
the return of the evaluated answer 
paper or book is so very important 
in the CSS. 

Those who do not evaluate 
their own students but leave the 
task to strangers are defeating the 
very purpose of teaching. One 
of the objectives of teaching is to 

make students understand their 
drawbacks/ mistakes and give them 
a chance to improve. Continuous 
evaluation is therefore a sacred task 
of a teacher, and it is advantageous 
to the student. Many students are 
actually punished by a one-time final 
evaluation by outsiders. Students’ 
unions must take special note of 
this factor. What they forget while 
advocating the practice of a final 
evaluation by outsiders is this puts 
fellow-students at a disadvantage. 
The one that fails in this evaluation 
by outsiders may have performed 
better in class tests, pop quizzes, 
seminar presentations and extra-
curricular activities. Why punish the 
good student based on a one-time 
poor performance in a final test? 

Continuous evaluation by 
the person who teaches, in 
acknowledgement of the golden 

principle that teaching is not 
complete without evaluation and 
that the person who teaches is 
the best one to evaluate a student, 
must be accepted by all teachers 
and their unions. This will prevent 
unnecessary expenditure, delays 
and above, all bad blood between 
or among the various stakeholders 
of higher education.

(The writer is a former vice-
chancellor of the University of Kerala, 

Thiruvananthapuram, and a former 
head of its Communication and 

Journalism Department.)
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Labour of Love (Asha Jaoaar 
Majhe), scripted, edited and 
directed by first-time director 

Adityavikram Sengupta, is winning 
awards left, right and centre both 
in India and overseas. It has no 
dialogue, tackles a contemporary 
narrative set against the backdrop 
of the dingy lanes of Kolkata, and 
features only two characters – a 
young man and his wife. The director 
does not invest them with any 
names, making them a microcosm 
of the millions of urban working 
class couples who lead similar 
lives. “It is a silent film so far as the 
characters’ way of communication 
goes. But there is a lot of ambient 
sound, so it is not the silent films 
we experienced during the silent 
era where there was no soundtrack 
at all. There are notes of old film 
songs floating into the frames from 
some radio music. There is some 
music on the soundtrack composed 
by Alakananda Dasgupta who 
composed the music for Fandry 
and BA Pass,” says Adityavikram 
Sengupta. 

The power of silence in 
communication

Adityavikram Sengupta’s debut film, as a director, which has won national and international acclaim, typifies the 
life of the urban middleclass in the by-lanes of Kolkata. Shoma A. Chatterji writes about how Labour of Love has 
arrived with a ‘silent bang’

Sengupta is an alumnus of 
the National Institute of Design, 
Ahmedabad, where he studied 
Graphic Design. He worked at 
Channel V for three years and then 
concentrated on his own projects, 
such as exhibiting his paintings 
and art work and freelancing as an 
animator and ad filmmaker. But 
the desire to make a full-length 
feature film kept nudging his 
creative instincts and Labour of 
Love took shape. “My wife Jonaki 
and I decided to make our first film, 
and Labour of Love is the result. I 
wished to venture into films because 
I felt my artistic training – graphic 
design, painting, etc, are intricately 
linked to cinema, which is a rich 
visual medium, challenging one 
to experiment with the form and 
content,” he says. 

Labour of Love features two 
Bengali characters getting cru-
shed by the recession, portrayed 
by Ritwick Chakra-borty and 
debutante Basabdutta Chatterjee. 
“The decision to make the film 
without dialogue was not a 

conscious process. It was organic 
and evolved as we, as a team, got 
in-creasingly involved with the 
film during making it. There was 
a sequence with dia-logue, but the 
film developed a life of its own, 
stripping the need for dialogue. 
We felt we should not disturb it 
in any way,” says Sengupta, who 
has made the film on a shoe-string 
budget. It has been produced by 
his wife Jonaki Bhattacharya under 
the banner of For Films. “Sanjai 
Shah stepped in after the first edit 
stage, extending help with the 
sales, distribution and film festival 
participation strategies,” he adds.

The setting is in the crumbling 
segments of Kolkata. Culturally, 
ethnically, visually, the film is 
Bengali. Sengupta says that as he 
is a Bengali, and so identifies more 
closely with the Bengali ethos than 
with any other regional identity. “I 
knew that if I was going to make a 
silent film, it had to be an expression 
of my Bengali mindset, my roots, 
my linguistic identity, all of which 
blend to define my specific, ethnic, 
cultural identity. My actors are 
Bengalis too, and it was easier for 
them to identify with my demands 
than pan-Indian actors,” he adds. 

The visual narrative is 
occasionally broken by graphics 
that talk about unemployment, 
rising inflation and recession across 
the financial scenario. The graphics 
must be taken as the backdrop of 
the couple's love story, throwing 
forth the message that happiness 
is a state of mind. It is only when 
one reads the silent visuals along 
with the graphics that the narrative 
makes sense. The story and the Rittwik Chakraborty dragging a bicycle up the stairs.
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A picture of  the director,  Adityavikram 
Sengupta. 

script thus, have two layers. One 
layer comprises the routine life 
of a young, married couple and 
the other is the pressures they are 
under, expressed through the news 
flashing frequently in ribbons at the 
bottom of the frames. 

The wife works the day shift 
and the husband the night shift.  
They meet only when he returns 
from work and she is ready to 
step out. It is a lifestyle millions of 
Indian families have conditioned 
themselves to accept and live by, 
but no one thought of bringing this 
across on film before. 

Throughout the film, they are 
never shown together, except in the 

climax scenes which take us on a 
surrealistic journey with the young 
couple who are together for some 
time when, perhaps, either their 
holidays coincide or they have time 
for brief moments of togetherness. 
They treat these moments with the 
unique recipe for happiness they 
have devised for themselves and 
have learnt to live by. 

“I have seen that communication 
between people in love can be done 
without the use of words. We see 
and read about it everywhere, but 
are not conscious about it. I have 
tried to create expressions of love 
through mundane things in life. 

The surrealistic climax had a four-poster bed with a mosquito net in the midst of  tall trees.

Basabdutta Chatterjee in the film.

Did my mother actually express 
in words how much she loved me 
every day? It came across through 
small actions and behaviour, 
showing how much thought and 
care went into each action, all 
achieved without the use of a single 
word. I wanted my audience to see 
and feel and experience how love 
can be expressed by two people 
without having to speak at all,” 
says Sengupta. <
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Hindi cinema is journeying 
through new pastures. 
Films are moving away 

from the chutzpah and the 
razzmatazz of glamorous metro 
cities such as Mumbai, Bangalore, 
Chennai, Delhi and Kolkata. Lesser 
known towns, villages and district 
areas are providing the backdrop 
for exciting storylines. Subject-wise 
and story-wise, it is venturing into 
uncharted territories. One example 
is Peepli Live (2010), which explores 
the issue of farmer suicides, 
government compensations and 
relationship between the two in the 
fictitious town of Peepli.   Another 
example is Lagaan (2001) where 
a cricket match in the village of 
Champaran, which had hitherto 
not even heard of the word ‘cricket’, 
becomes the decisive factor in the 
survival of the villagers.  

Masaan is the colloquial equivalent 
in Varanasi Hindi for smashaan, 
which means crematorium or 
burning ghat. Varanasi is the only 

Charting a different geography
Masaan, an unconventional film, sans stereotypes and item numbers, made away from the limelight of mega 

cities, gives the viewer pause for thought, says Shoma A. Chatterji

city in the world where pyres of 
the dead keep burning all through 
the day and night and the flames 
never go out. The film captures the 
evolution of this Hindu pilgrim 
centre from ancient times, and looks 
at what its youth today hanker and 
strive for, and achieve.  The holy 
Ganga that flows through the temple 
city, carrying  flowers and corpses, 
is as much the  focus of action as the 
streets, the computer classes, the 
Internet cafes, popular music and 
shairis recorded and played over and 
over on cell-phones, the food stalls 
and festivals where young boys 
and girls exchange shy glances, the 
coin-chasing leaps by little boys into 
the water of the Ganga, that mark 
the blending of the traditional and 
the modern, never mind the raised 
eyebrows of traditionalists and so-
called ‘puritans.’.

Masaan has no item song, no 
star actor, little romance, and 
the incidental violence is woven 
naturally into the story. It has done 

very good business across Indian 
theatres since its release in July. The 
film marks the directorial debut 
of Neeraj Ghaywan who assisted 
Anurag Kashyap for the two parts 
of Gangs of Wasseypur.  

Masaan is about five lives that 
intersect in different circumstances 
along the Ganga in Varanasi. Deepak 
(Vicky Kaushal) is a low-caste boy 
who studies civil engineering at 
night while he joins his father and 
family in lighting funeral pyres 
during the day and late into the 
night after his classes are over. 
He falls in love with Shalu Gupta 
(Shweta Tripathi), a high-caste, 
smart and pretty girl who lives on 
the other side of town and loves 
poetry. Devi Pathak (RichaChadha), 
a computer-trained, confident 
and very quiet young woman, is 
hopelessly trapped by a corrupt 
policeman after a spontaneous 
sexual encounter in a hotel room. 
She does not bear any feelings of 
guilt except for the boy she had the 
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An eye-cathing poster for the film.

Sanjay Mishra (seated) holds Jhonta's hand.
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encounter with who suddenly dies 
when he tries to escape from the 
police. 

Devi’s father, Vidyadhar Pathak 
(Sanjay Mishra), a high-caste 
Brahmin and a scholar in Sanskrit, 
sees his life slipping away when he 
discovers what his daughter has 
done and how the policeman keeps 
chasing him for a hefty bribe in 
installments.  He has given up his 
translation job to open a small shop 
selling pooja and funeral items at 
the Hairshchandra Ghat in order 
to bring up Devi after her mother 
dies. Then there is Jhonta (Nikhil 
Sahni), a small orphan boy who 
works for the old man but yearns 
for a better life. 

There are no villains in the 
conventional sense, no characters 
that can be slotted into sharp 
categories of ‘good’ and ‘bad’ or 
black and white, they come shaded 
in various layers of gray. There is 
no sermonizing, no moralising, no 
patronising of one by the other, 
other than the “normal” bribing 
by the corrupt policeman who 
threatens to expose the half-clad 
pictures of Devi taken during the 
police raid in the hotel room and 
the soft suggestion of marriage 
made by the railway clerk where 

Devi gets a job. The men who 
know what had happened to Devi 
are quick to make passes, but Devi 
is a dignified woman who does not 
care, or pay attention.

Why Varanasi? Ghaywan says, 
“The first reason is that mainstream 
films in Bollywood have a tendency 
to place their stories in mega cities 
like Mumbai, Delhi, Bangalore and 
so on. I wished to bring out the 
feeling of a city where tradition and 
modernity blend and bring about 
the confusions that result from this 
contradiction. Less important cities 
are marginalised by filmmakers. 
The second reason is that when I 
was assisting Anurag Kashyap for 
Gangs of Wasseypur, we spent four 
months in Varanasi, which cast a 
spell on me despite the crowds, the 
dirt, the squalor and the narrow 
by-lanes. The city pulled me like 
a magnet. I cannot quite articulate 
why and how but it did. Thirdly, 
I wanted to prove that Varanasi, 
often called the city of the dead, is 
also a city that pulsates with life on 
a different level. There is hope and 
my film spells it out.”

On the production front too, 
Masaan has set an example of 
successful ‘crowd-funding’, where 
several producers pitch in to fill 
the hat with the money needed. 
It is a joint production among 
Manish Mundra (Drishyam Films), 
Macassar Productions, Sikhya 
Entertainment and Phantom 
Films. The film has powerhouse 
performers like Richa Chadha and 
Sanjay Mishra on the one hand and 
newcomers like Vicky Kaushal and 
Shweta Tripathi on the other.  

What begins in a seedy hotel 
room ends on the sangam (merging) 
of Ganga-Jamuna-Saraswati in 
Devaprayag, Allahabad. The two 
lost souls, Devi and Deepak, who 
meet each other for the first time 
on the banks of Ganga-Jamuna, 
get into a boat sailing towards the 
Sangam. The boat gets smaller and 
smaller, enlarging the canvas of 
the river. What happens to the five 
characters as they journey through 

life beside the Ganga, brimming 
with the ashes of cremated dead 
bodies makes Masaan a film worth 
watching.

Vicky Kaushal and Shweta Tiwari play lovers 
in the film.

Richa Chadda finds herself  at the mercy of  a 
corupt cop.

Google to provide 
free WiFi 

at 400 rly stations 
Google is all set to bring free 

high speed WiFi access to almost 
400 railway stations through out 
India. While this comes in joint 
collaboration with Indian Railways, 
the service will be using Google 
Fiber project, popularly known 
to provide fast broadband in the 
USA.

Now, this service by Google is 
said to be expanded to Indian cities 
under the name Project Nilgiri. 
With this initiative, Google and 
Indian Railways are jointly aiming 
to set up WiFi hotspots across select 
railway stations through out the 
nation to offer seamless connectivity 
to passengers. It is also being said 
the service will be allowing users 
to access free Internet at high 
speeds for first 34 minutes and later 
the speed will reduce. However, 
the connectivity will remain.It is 
expected that the first phase of the 
project shall be up and running in a 
span of 4 months.

(Courtesy: Ananda Bazar Patrika)

<
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Royal Stag (familiar as a 
brand of Indian whisky) 
recently founded Royal Stag 

Barrel Select Large Short Films 
to produce and present films for 
free viewing through networking 
sites such as YouTube, Vimeo and 
even the Royal Stag website itself. 
The film is about 20-minutes long. 
Though a few short films have 
been made under the Royal Stag 
Large Short Films banner, it drew 
mass attention and appreciation 
only after the net-casting of Sujoy 
Ghosh’s surreal thriller Ahalya. 
The film keeps the viewers hooked; 
the storyline is straightforward 
but strong and is enriched with 
excellent performances by the three 
actors – Radhika Apte, veteran 
Soumitra Chatterjee and Tota Roy 
Choudhury. 

Ahalya, written, scripted and 
directed by Sujoy Ghosh famous 
for Kahaani, is a different film not 
only in terms of form and content 
but also in terms of revolutionising 
the very way in which films are 
viewed in our country. It reverses 
the famous story of Ahalya from 
the mythological epic Ramayana 
and turns it neatly on its head and 
tweaks it with surrealistic touches 
that are scary and intriguing. It is 
a thriller with elements of magic 
realism, adultery, male impotence, 
sensuality of a desirable woman 

Changing the dynamics of 
filming, viewing

Ahalya, a short film that can be viewed on YouTube, is revolutionising the world of cinema, creating a platform 
for both established directors and newcomers to tell stories in new, captivating ways, says Shoma A. Chatterji 

and other elements woven into 
a story of just three characters – a 
famous old sculptor, his very young 
and beautiful wife and a young 
inspector who arrives to unravel 
the mystery of a young man last 
seen coming out of the house.

“The economic advantages of this 
form are very good,” says Sujoy 
Ghosh, adding, “You cut down 
not only on production costs as the 
film is short, but also on marketing 
and publicity costs which a feature 
film demands. The money invested 
comes back soon and everyone is 
happy. Not everyone can afford 
to make Rs 100-crore films. There 
are many who want to make films 
as creative artistes. We are not 
competing with big banners. We 
are opening out a new channel.” 
Besides, it is easier to get big stars 
for these films because shooting 
gets over in around three days and 
they are challenged by the novelty 
of the roles they get. Their price can 
be adjusted accordingly.

Young filmmakers are using these 
Net-based screening platforms to 
get a break in filmmaking when 
producers are lacking, and their 
creative urge is at a high. “A short 
film teaches you how to be precise, 
tell a story with a beginning, a 
middle and an end before the 
audience can blink, and this 
discipline becomes the foundation 
for making full-length feature 
films,” says filmmaker Rituparno 
Ghosh who made about 450 ad 
films before stepping into his first 
feature that won a National Award. 
Sujoy Ghosh, Anurag Kashyap 
and Sudheer Mishra are among 
the established directors who have 
explored this alternative channel 
of production, distribution and 
exhibition of films. 

However, the pitfalls of the short 
film need to be guarded against. 
The medium and language of 
cinema can fall into the wrong 
hands – it can be used to show soft 
porn for free. It can also be misused 

Soumtira Chatterjee (left) and Tota Roychoudhury play stellar roles.
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Radhika Apte essays the role of  a sensuous 
young woman with elan.
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Here is a book where an author has 
illustrated from her own published 
work. N. Meera Raghavendra Rao, a 
freelance journalist for 30 years and 
more, in her book, Journalism: Think 
out of the Box, has drawn largely 
from her published contributions 
in mainstream newspapers.  The 
book, she says, is meant to motivate 
journalism students as well as those 
wanting to write freelance. Here 
are excerpts which young reporters 
and writers may find useful. 

Interview
An interview is a combination of 

conversation and communication 
as the purpose of both is to elicit 
information.  If journalism is a craft, 
interviewing is an art necessary to 
be cultivated whether you are a 

How to think out-of-the-box

JOURNALISM: THINK OUT OF 
THE BOX
Publisher: Palaniappa Brothers, 
Chennai
Price: Rs 200

reporter working for a newspaper, 
a columnist or a freelance journalist. 
The interviewer should be interested 
in talking to any age group, develop 
a nodding acquaintance with varied 
subjects, just enough to grasp what 
the other person is saying.  Learn to 
ask the right questions and listen 
patiently without interrupting, 
keep the most tough question as 
the last one.  The reporter must not 
be overawed by the stature of the 
person he is interviewing.

Travel writing
As a travel writer, you are no 

longer a tourist who is happy 
admiring the place, its scenery 
and relishing the food, eagerly 
looking forward to visiting the 
next destination.  This is one 
genre of writing which provides 
an opportunity to freelancers to 
publish their articles on travel 
in newspaper supplements and 
weekend magazine sections if they 
are interestingly written, supported 
by factual information and supple-
mented by good photographs.  You 
should carry a small diary to make 
notes and also collect brochures 
from tourist offices wherever you 
travel and most important talk to 
people you come across during your 
journey. A travel article need not 
adhere to any particular format but 
the most popular and effective one 
is written in the first person since 
you are the best person to relate 
and share your own experience of 

the place you visited and people 
you met.  You can carry the reader 
along with you on your journey 
thus giving him or her a ‘live’ 
experience by using action verbs 
and appropriate adjectives (avoid 
clichés).

Freelancing
Once I happened to attend a 

dinner meet where a few foreign 
journalists were also present.  In 
the course of our conversation, 
one of them, a broadcast journalist 
working fulltime, remarked that 
being a freelance writer is always 
advantageous because of the 
independence he enjoys and the 
opportunities one gets in terms of 
exposure to various media.  The 
future for freelancers continues to 
be bright in the present scenario 
as well with the burgeoning of 
private television channels and the 
increasing popularity of the social 
media.  There is no dearth of topics 
for a freelancer to write on, what is 
necessary is enthusiasm, an open 
mind, a passion for the profession 
and an ability to tap on his/her 
creativity. <

and abused by untrained men and 
women who know nothing about 
making films. 

Unscrupulous financiers and 
producers might jump on this 
short film bandwagon to misuse 
the medium, thus endangering 
the creativity and productivity of 
genuine filmmakers.

Cautions SujoyGhosh: “Start 
with a story that has never been 
told before; use your imagination; 
think about what you want to 
say, not what others want to hear; 
cinematography is more important 
than camera; every frame tells 
a different story; use music that 
can create and change the mood; 

experiment and provoke; and 
finally, the perfect formula does not 
exist, but there is no harm in trying 
to create your own.” 



50 October-December 2015VIDURA

The SCARF-PII Media for Mental 
Health Awards 2014-15, which 
were presented on Tuesday, 

October 20, at SCARF, Chennai, 
saw Aliya Bashir from Srinagar 
winning the First Prize in the English 
Language category for her story, 
‘Kashmiri women explore spiritual, 
psychiatric treatment for mental 
illness’ published in The Kashmir 
Monitor. In the Regional Language 
category, Ashik Krishnan bagged 
the First Prize for his story, ‘Mano 
nila theittya manorogaspathri’ 
published in Mathrubhumi.

Divya Chandrababu, senior 
correspondent, The Times of India, 
received the Second Prize (English) 
for her piece, ‘Inside autism: Where 
birds and bees don’t exist’.

The Second Prize in the Regional 
category went to O.K. Murali 
Krishnan for his article, ‘Kerala 
seeks tranquil mind’ published in 
Mathrubhumi.

Best stories on mental health get recognition

Ravindra Munoli was placed third (Regional) for his article, ‘Dementia’, published in the Arogyavani 
supplement of Udayavani.

Bashir said the stories emerging from the conflict areas in Kashmir were mostly about statistics, not about 
the socio-cultural facets of those suffering from mental illness, and fewer stories were written about women 
affected by mental illness. “In the last two decades of conflict, women are the largest survivor groups in 
Kashmir. We need to cover these issues,” she said.

Murali Krishnan said he had once visited a state-run mental health centre and was appalled to find the way 
it was maintained with no proper counselors, nurses or infrastructure. That was what prompted him to write 
a series of articles on the subject. 

In her story, Divya Chandrababu had reported on sexual behavioural changes in adolescent and autistic 
children and highlighted the importance of parental support in sexual and social behaviour of autistic 
children. 

Noted film actress Revathy, while presenting the awards, stressed the need for media to focus more on issues 
relating to mental health. She said it almost seemed there was the need for media organisations to adopt CSR 
(corporate social responsibility) and have such stories featured at least under such an initiative. 

Dr R. Thara, director, SCARF, said there were many misconceptions about mental illness in Indian society 
and the subject was largely ignored, with a dearth of well-researched stories. The awards were meant to 
recognize the efforts of some journalists to fill that vacuum, she added. 

Jaya Shreedhar, chairperson of SCARF-PII Awards Committee, said quality journalism was required on 
mental health reporting. “At one end, we have politics which determines what is policy and funding and at 
another, we have people dying or locked up somewhere or being deprived of human rights. Health is nothing 
but another face of politics; and we really need mental health journalists to explore the politics behind it,” she 
said. “Journalists should deconstruct medical issues, explore the funding and look at the policy. You don’t 
need to have a science background; all you have to do is some good homework and a lot of reading and 
reporting,” she added.

Sashi Nair, director, Press Institute of India, stressed the need for journalists to have sensitivity and empathy 
in ample measure while covering such stories. Sensitivity, he said, would help bring the right perspective while 
empathy would help journalists get people they are talking to, to open up. Stories on mental health hardly 
received the space they deserved in mainstream media, he rued.  

This was the third edition of the SCARF-PII Awards instituted by the Schizophrenia Research Foundation and 
the Press Institute of India. 

Srinagar-based Aliya Bashir (centre), winner of the First Prize, and 
the other winners seen here with (from left) Dr Jaya Shreedhar, Dr R. 
Thara, Revathy and Sashi Nair  at the SCARF-PII Awards function in 
Chennai. Divya Chandrababu (2nd from left), The Times of India, and 
Mathrubhumi's Ashik Krishnan and O.K. Murali Krishnan (extreme 
right) are the other prize-winners seen here. 

Scarf-PII awardS
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Best stories on mental health get recognition A look at the life and times of 
Smita Patil

SMITA PATIL – A BRIEF INCANDESCENCE
Author: Maithili Rao
Publisher: Harper Collins India
Price: Rs. 450

Smita Patil’s sudden passing away at the age of 
31 in 1986 due to post-delivery complicacies was a 
rude shock, a sort of farce and irony for an actress 
who was unconventional by all accounts, including 
her choice to live life the way she pleased. She was 
not the fair-skinned beauty that Indian mainstream 
cinema usually wants its heroine to be. But she never 
belonged to the mainstream ever. She was committed 
to the cause of the New Wave Indian cinema of the 
1970s. It was during this time that Hindi cinema 
witnessed viewer preference transforming from the 
melodrama and romance of the Swinging Sixties 
to the angst-ridden 1970s, with the emergence of 
Amitabh Bachchan as a phenomenon. 

The ‘art film’ sector, too, was slowly but surely 
readying itself for a film language and aesthetics that 
was different not only from mainstream Hindi cinema 
but also from the legacy of the films of Satyajit Ray 
and Ritwik Ghatak. With the likes of Shyam Benegal, 
Jabbar Patel, Mani Kaul, Adoor Gopalakrishnan,          

G. Aravindan, Buddhadeb Dasgupta and M.S. Sathyu, 
a new liberating film movement began in India. 
Alongside emerged a quartet of actors – Naseeruddin 
Shah, Om Puri, Shabana Azmi and Smita Patil – who 
became the faces of Indian alternate cinema. 

Smita Patil’s career was short. She came and left in a 
whiff, recording 70-odd films in a little over ten years 
- remarkable statistics really. Considering the fact that 
even after her success in ‘art’ films and that she was 
never an automatic choice for mainstream cinema, it 
was also remarkable that she managed to do 12 films 
in 1983, nine in 1984 and 11 in 1986, which many top 
heroines of the era could not boast of. 

It is rather strange why a book on the enigmatic 
actress took 30 years after her untimely departure. 
Nevertheless, Maithili Rao’s Smita Patil – A Brief 
Incandescence is a memorable read. Rao is a senior 
journalist, though by her own admission she never 
met or interviewed Smita when she was alive. The 
writer is livid about Smita’s plunge into mainstream 
which she feels betrayed Smita’s commitment to the 
‘art’ film movement where she had her heart in. The 
book explains two possible reasons for the foray – 
Smita wanted to prove her mettle in pot-boilers; she 
felt her popularity in commercial cinema would help 
the cause of the ‘art’ film movement in India. 

The book is strewn with anecdotes from friends and 
family – from Jabbar Patel, Shyam Benegal and Om Puri 
to Smita’s sister and close buddies. There is an earnest 
need to find out what the person was like behind the 
façade, knowing fully that such an attempt after so 
many years may well become ludicrous. Maithili Rao 
hasn’t really tried to delve into Smita’s controversial 
relationship with Raj Babbar though she mentions 
it a few times. The asset of the book however lies in 
the chapter ‘Smita Patil and her dasavatars’ where 
the writer analyses ten power-packed performances 
of Patil – in Manthan, Jait Re Jait, Bhumika, Akaler 
Sandhane, Chakra, Umbartha, Arth, Bazaar, Tarang 
and Aakhir Kyon. Notably, G. Aravindan’s classic 
Chidambaram and Ketan Mehta’s Mirch Masala have 
been omitted. Reminisces from Naseeruddin Shah are 
also missing. 

The book portrays Smita as compassionate, intense 
and sensitive about the people and life around her 
– something that transcended on to the screen. To 
me, Bhumika remains the high-point of Smita Patil’s 
career – only 22 at the time she played Usha/ Urvashi 
– winning her the first of two national awards. 

(Amitava Nag, who sent this review, is  an independent 
film scholar and critic based in Kolkata.)

<
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Exit Interview marks the debut of noted journalist 
Amrita Mukherjee in creative fiction. It wanders 
around entertaining events, dramatic incidents and 
characters, some of which are off-beat, some delightful, 
and some absolutely weird. She has subtly elaborated 
on what women journalists have to go through in 
their careers. Never mind if it happens to be one of 
the top national English dailies in a metro city or a 
film glossy brought out in Dubai, the sufferings are 
almost identical barring the culture differences and 
differences in lifestyle and so on. 

In 2014, the International Women's Media 
Foundation did a survey on 977 women journalists 
from all over the world and this is what they found: 

* Nearly two-thirds said they had been the victims 
of intimidation, threats or abuse in connection with 
their work

* In a third of the cases, the person responsible was 
their boss

Being a woman and a journalist is not 
easy at all

EXIT INTERVIEW
Author: Amrita Mukherjee
Publisher: Rupa Publications, Delhi
Price: Rs 295

* Nearly half had been subject to sexual harassment 
and more than a fifth to physical violence.

* Despite the psychological impact of such abuse, 
most of the victims say nothing

* All these, except physical violence, comes across 
subtly without fanfare or shouting from the rooftops 
or raising flags.

Exit Interview is pure fiction, according to the 
author, where the story is about a young woman who 
embarks on a career as a journalist though her middle-
class parents are very sceptical about girls entering 
the profession – thanks to the odd working hours, 
uncertain field assignments, questions on permissible 
morals, etc which do not conform to their middle-class 
values. But she does become a journalist and with 
hard, sincere and honest work gravitates towards 
a rise in her profession till something cathartic take 
place which compels her to escape to Dubai where her 
fiancé is in a cushy job. 

Women who have never lived or worked in Dubai 
will be pleasantly surprised to learn from this book 
about how the city is a much safer place for women 
than any metro city or small town or village in India. 
Rasha begins to live with her fiancé Arun but keeps 
this away from her tradition-bound parents, marking 
out the steady yet sometimes low-key change in values 
and lifestyles among the younger generation in India 
minus any attempt to titillate or sensationalise the 
live-together arrangement, a temptation the young 
writer could easily have succumbed to. But Mukherjee 
doesn’t. 

The story takes Rasha Roy from Kolkata to Dubai 
to Cairo during the disturbing political upheaval in 
the city and faces real danger not only as a journalist 
but also as a woman journalist who dares to explore 
dangerous missions and areas. As a journalist of 
several years standing, Mukherjee’s language is 
fluid, smooth-flowing and offers an easy read. But 
her success lies in her ability to shape her characters 
specially that of Sabrina, her editor of Silver Screen in 
Dubai who is the weirdest of them all. 

The only flaw I thought is the Egypt segment which 
is extremely synthetic, forced and artificial as if the 
author has added it as a second thought to make 
the book worthy for young directors looking for a 
Gen-Y novel for their next film. It does not jell with 
the honesty and the easy camaraderie that graces the 
rest of the text. As a debut novel, Exit Interview leaves 
a mark.

(Reviewed by Shoma A Chatterji.)
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REMEMBERING SMITA PATIL

In the three decades since Smita Patil died – at the impossibly young age of 31 – she has continued to be one of 
Indian cinema’s biggest icons. Smita Patil: A Brief Incandescence, the latest biography of a rare talent, penned by 
Maithili Rao traces Smita’s journey from childhood to stardom, her controversial marriage and her untimely death. 
Excerpts

It is easy enough to deconstruct 
a screen image and read the 
subtext, of intended and 

unintended meanings. It is a 
different matter altogether to 
construct the person from insights, 
memories, anecdotes gleaned 
from a spectrum of people whose 
life Smita touched – intensely, 
joyfully, painfully, poignantly or 
even briefly in passing. Fragments 
that contradict and complement 
each other, memories shared 
willingly or having to be drawn 
out, encounters narrated from the 
hindsight of political correctness… 
it is a journey of discovery.

So, what was Smita like as a 
person? Some words recur with 
metronomic regularity. Down-
to-earth, warm, sincere, rooted, 
grounded, compassionate, sensitive, 
caring, carefree – myriad adjectives, 
with their infinite connotations, 
adding up to a woman with high 
emotional intelligence. Then there 
are contrary pairs: possessive 
and generous, demanding and 
giving, impulsive and pragmatic, 
ambitious and unworldly, fun 
loving and moody. Now, these 
contrarian combinations are what 
intrigue us. 

Mohan Agashe says: ‘I describe 
her as an illusion. She was not 
intelligent or intellectual but 
sensitive. Intense. And there were 
people all over the world who 
cared for her. Old John Warrington 
[the late British film critic, regular 
at our film festivals] was so smitten. 
From Warrington to a Polish actor, 

A free spirit who blazed a trail 
in New Indian Cinema

a Swedish director, they were 
all in love with her. She was so 
intense, so charming. One would 
be scared that she’d go mad when 
she started laughing.’ So speaks the 
psychiatrist, friend from her teen 
years and co-star of many films.

Anita’s favourite term for her 
sister is: free bird. A free spirit. This 
free-spirited attitude was innate 
to her right from childhood to 
the time she became an actor and 
then a star. Smita wanted to be at 
the wheel, drive all the time. She’d 
tell the driver, tum peechhe baitho 
(you sit behind). She was also very 
impatient. If somebody misbehaved 
on the road, did not follow the rules, 
she’d give them the choicest gaalis 
(abuses). Anita who characterizes 
herself as being an obedient child 
marvels at how Smita had an inborn 
sense of adventure. Smita had this 
great craving to drive a jhonga – 
the army jeep. She had a friend, 
Dilshad (she was one of the ADs on 
Attenborough’s Gandhi), who was 
just as crazy. ‘I don’t know how 
the hell they got hold of a jhonga. 
They drove all the way from Delhi 
to Bombay in those days! It was 
scary. I told Smi: think of your 
face. What’ll happen to your career 
if anything happens to your face! 
She didn’t give a damn. What’ll 
happen, she’d say without a care. 
Chambal was not safe at that time. 
Her only condition was: Don’t tell 
Maa. And my condition was, she 
had to call every night. It had to be 
on a landline of course. It did not 
strike her even once what’d happen 

to her career if anything went 
wrong. Until she reached Bombay, 
my heart was in my mouth.’ Anita 
adds: The girls wore turbans, pants 
and shirts, as if that was protection 
enough.

Smita’s first car was a small Fiat, 
a two-seater according to Hitendra 
Ghosh. She dragged him home and 
wanted him to ride with her when 
she drove. He was a bit scared, he 
confesses. He told her, ‘You are 
driving in Tardeo and what if you 
go and dash into something?’ But 
drive with her he had to. Friends 
couldn’t be let off so easily. This 
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Her finely sculpted face, her expressive 
eyes, her voice vibrating with emotions 
or her eloquent silence, Smita Patil, has 
continued to be one of Indian cinema’s 
biggest icons. 
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them over with her sincerity 
and transparent commitment to 
the cause. Flavia Agnes, lawyer 
and founder of Majlis, describes 
how closely Smita followed the 
Mathura rape case and the work 
done by feminists to change the 
law applicable to custodial rape. 
It is no surprise that Smita was 
invited by the Indian government 
to participate in an International 
Women’s Conference organized 
by the UN as part of the Women’s 
Decade in 1985.

(Courtesy: Women’s Feature Service. 
October 17 marked the 60th birth 

anniversary of Smita Patil.)

<

<

desire to drive extended to bikes 
too. Smita graduated from bicycle 
to scooter in Pune, as most Pune 
girls did. She wanted to drive a 
big motorbike. And she pestered 
Hitu to somehow help her do this. 
He had become part of the family, 
and when they were staying on 
Forjett Street, their top-floor flat 
had a room to the side as soon as 
you entered. Smita’s father was not 
a minister anymore and the Patils 
were often out of Bombay, on their 
social work. Though Hitu had PG 
digs nearby in Tardeo, it was an 
unwritten rule that he would come 
and stay at the Patil house in the 
parents’ absence. Smita badgered 
Hitu to get her to ride a big bike. 
He realized that Aladin, a sound 
engineer, lived in the same building 
as Smita. Aladin had two sons and 
they had a bike. Hitu approached 
them, and asked if they could teach 
Smita. They readily agreed and 
taught Smita in a small Tardeo lane. 
Later, on some other film unit, a lot 
of bikes were brought for the shoot. 
Smita asked the stuntman to teach 
her to ride a bike properly. And he 
obliged. Ever since, she rode a bike 
whenever she could. It is something 
Shabana speaks of with awe: when 
they were together shooting for 
Mandi, Shabana learnt that the 
tomboy who played volleyball 
with the boys could also ride a bike. 
Difficult to imagine the traditional 
Smita we see in handloom saris as 
a biker girl. …

She did not seek the press to 
publicize her commitment to 
work for the good of society. She 
screened Umbartha to raise funds 
for the Women’s Centre, so that 
they could buy a two room place 
in Kalina. A politician’s daughter 
who did campaign for him in his 
constituency but was not interested 
in electoral politics at all. Helping 
the marginalized was what she 
believed in. … Smita was not India’s 
Hanoi Jane who sent the Pentagon 
into apoplexy. Nor was she the 
elegant Vanessa, of the theatre 
royalty Redgraves, whose radical 
liberalism pierced Conservative 
armour even more sharply because 

they saw it as apostasy from one of 
their own. Feminism in India was 
concerned with getting women 
an equal wage, and protection 
from domestic violence and police 
brutality in concrete, countable 
ways. This was something close to 
Smita’s heart because her mother 
and sister Anita – along with other 
role model figures – were active in 
this field. Yet, she had to face the 
scepticism of orthodox feminism’s 
doubting devis. Sonal Shukla who 
was very active then (she now 
runs Vacha, a resource centre for 
schoolgirls) confesses that a film 
star’s motives were usually suspect 
because it could be a publicity 
gambit. She admits Smita did win 

A brave journalist dies
He was an honest, and brave journalist who 

raised his voice relentlessly against separatist 
militants in trouble-torn Northeast India. 
Moreover he was also vocal in demanding 
basic minimum facilities and rights for working 
journalists and other media employees in 
Assam. Hiten Mahanta passed away on August 
29. The immediate cause of death was identified 
as cardiac arrest by doctors attending on him 
at the GNRC Hospital, where he had been admitted after he suffered head 
injuries in a fall on the road near his home. 

Initially, Mahanta was involved with the Left movement in eastern India, 
and later took up journalism as a profession. He wrote for various Assam-
based newspapers. He began his career in 1984 at Janakranti, an Assamese 
newsmagazine, and became a guide for many young journalists from the 
state who were novices.

In 1987, he shifted to Ajir Asom, an Assamese daily published by The 
Sentinel Group, and joined Natun Dainik, another popular Assamese daily 
under the leadership of author-journalist C.P. Saikia in 1989. Mahanta served 
as the president of Natun Dainik (Chandrakanta Press) Employees Union 
for some years. For over a decade he wrote columns in local newspapers 
as an independent observer on various socio-political developments in the 
country.

An active member of the Guwahati Press Club, Mahanta was a core 
member of the team that spoke out against the activities of separatist militants. 
He was also associated with various other journalist organisations, including 
the Journalists Action Committee and the Journalists Union of Assam. While 
working for the rights of media persons, he was critical of the unethical 
methods adopted by a section of journalists. 

A number of media persons and well-wishers paid homage to him, both at 
the Press Club, where his body was kept for a while and, later, at a memorial 
meeting. The meeting resolved to institute an award in Mahanta’s memory, 
which would be given each year to a committed journalist from the state.

                (Sent by Nava Thakuria)

Hiten Mahanta
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others, with 
books  on wild-
life. We spoke 
about our 
backgrounds and 
interests. I learnt 
how involved 
he was about 
wildlife and that 
partly explained 
the many wonderful stories on 
India’s wildlife that appeared from 
time to time in Calcutta Xtra. 

For any journalist, the story itself 
is less important than its acceptance 
by the editor. Here is where Sumit 
scored because his responses were 
quick and if there was no response, 
one had to understand that there 
was none.  Then, as suddenly as 
our contacts had begun, they ended 
with complete silence at the other 
end. A friend from TOI informed 
me that Sumit Sen was sick, adding 
that she had no clue what sickness 
it was because he did come to office 
from time to time but was getting 
frailer by the day. I felt he was 
not too keen on my contributions 
anymore so I stopped pursuing 
him with briefs.

Sumit was a very warm, genial 
and friendly human being. He 
did not intimidate either the team 
he headed or the contributors he 
worked with. He always addressed 
me as didi (sister) as if he knew me 
for a long time without prefixing 
the ‘di’ with my first name, unlike 
others.  Once his phone went silent 
sometime early this year, I did not 
disturb him again. 

When I mailed a senior 
journalist asking about 
what had happened 

(when news about the death came), 
the response was, “we are still 
reeling under the shock though 
we knew he was very ill.”  Sumit 
Sen passed away in a private 
nursing home in Kolkata recently. 
He was suffering from cancer. My 
interactions with Sumit were very 
few. But the impact he made has 
been inspirational and impressive. 
Unlike most editors who you must 
seek a meeting with through a 
scheduled appointment, it was 
Sumit who opened the account. 
He called me at his office last year 
to discuss about contributions to 
his weekend supplement Calcutta 
Xtra which was his brain-child.  I 
was pleasantly surprised that a 
resident editor of one of the leading 
national dailies was so shorn of 
attitude that he could actually call 
up an anonymous freelancer and 
ask to see her in person. It has never 
happened before. The interactions 
began much before that but I did not 
know Sumit Sen because I hardly 
contributed to the Times of India. 
The first time I heard of him was 
through another noted journalist. 
She suggested I talk to Sumit about 
a rather controversial article on 
a case of sexual harassment of a 
woman journalist that all other 
publications had shied away from 
using. She simply said: “Sumit is 
the only person who will go ahead 
and publish it if he likes it.” She 
gave me his contact number but for 
some unknown reason, I did not 
make the call. The story remains 
unpublished till this day.

REMEMBERING SUMIT SEN (1955-2015)

An editor and a gentleman

Sumit Sen.
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Having spent 35 years of her life as a freelance journalist, Shoma A. Chatterji has met and interacted with many 
editors, some generous in extending help and being cooperative, some arrogant and rude, and yet others who 
exuded warmth but with an attitude to boot. Sumit Sen, resident editor, Times of India, Kolkata, was by far the “best 
editor I have ever interacted with”, she says

In January 2014, while I was 
holidaying in the Andamans, the 
satellite signals were not working. 
When the connection came on, the 
first call was from a man who said 
he was Sumit Sen, speaking from 
the Times of India, Kolkata. He did 
not mention that he was resident 
editor. He asked me to do a piece on 
Suchitra Sen who was  then in her  
last spell of sickness. He said he knew 
I had written a book on the actress 
and wanted me to contribute a piece 
on her. I told him I was not carrying 
my laptop which had everything so 
would it do if I did something drawn 
from my memory? He happily 
said yes. I skipped one sightseeing 
trip to do the article, mailed it to 
him and found it published in the 
supplement that carried a long obit 
and tribute pieces on Suchitra Sen. 

Thus began an off-and-on 
interaction between an ordinary 
freelance journalist struggling for 
35 years to sustain a footing in the 
cut-throat field of journalism and 
the resident editor of India’s leading 
English newspaper, sometimes 
on email and sometimes over the 
telephone but only once more in 
person. I began contributing to 
Calcutta Xtra in response to briefs 
I sent to him or to his assistant 
Subhayu. Every single brief had 
to go for his approval. He did not 
respond to all my briefs but the ones 
to which he did, have gone a long 
way in a line-up of positive stories. 

He asked to see me once after the 
Suchitra Sen piece had appeared in 
the paper. He was one editor who 
did not  make me wait to step into his 
well-appointed, neatly organised, 
book-lined chamber filled, among 

<
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Uthama Kurup passes away
Former Mathrubhumi associate 

editor C. Uthama Kurup has 
passed away. He was 82. He was 
undergoing treatment at Santhi 
Nursing Home in Punnyoorkulam 
for age-related ailments. A staunch 
Gandhian, Uthama Kurup had 
made his mark in the field of 
journalism for more than 50 years. 

A multilingual scholar and 
prominent spiritual personality, his editorials were 
characterised by clarity of language and sharpness in 
opinions. Fondly called as Uthamaji, he was deeply 
influenced by the visions of Aanjam Madhavan 
Namboothiri and Swami Chinmayananda. 

Born to Pappikuttti Amma of Chittazhi, Vadakkekad 
in Vannerinad and Kuttan Nair of Pathiyeri Malika at 
Edakkazhiyoor in September 25, 1933, Uthama Kurup 
completed his schooling from Vadakkekad Elementary 
School, Vylathur St Francis Higher Elementary 
School and Kunnamkulam MJD High School. He 
passed intermediate from Madras Government Arts 
College and completed graduation from Ernakulam 
Maharajas College. During those days, he was an 
academic during day time and journalist in later half 
of the day.

Uthama Kurup’s professional career started with 
Deenabandhu, where he joined as sub-editor on 
September 19, 1954. From 59 onwards, he served as 
assistant editor in the publication section of Gandhi 
Smaraka Nidhi. Kurup, who joined the Kochi unit of 
Mathrubhumi as sub-editor on February 11, 1963, later 
occupied the posts of the special correspondent, news 
editor, deputy editor and assistant editor. He served 
in the Kochi, Kozhikode, Thrissur and Kottayam units 
of Mathrubhumi. In 2004, he completed 50 years in the 
field of journalism. Three years later, he retired from 
Mathrubhumi. 

For several years, he handled the column Chovva 
Dosham, which held discussions on the grammatical 
elements of the newspaper language. He won the 
Muttathu Varkey award in 1992 for the editorial 
‘Public opinion triumphs’ written about the changes 
in Soviet Union during the regime of Gorbachev. In 
1994, he was awarded Madhava Warrier award. 

Uthama Kurup was the first Keralite to partake in 
the training programme for journalists conducted by 
the Thomson Foundation in England and one among 
the three journalists from Kerala, who attended the 
first national level training programme organised by 
the Press Trust of India. A bachelor, Uthama Kurup 
has a sister Anadavalli (late).

         (Courtesy: Mathrubhumi)

TOI Kolkata editor is no more
Sumit Sen, editor of The Times of India, Kolkata, 

passed away after a brave battle with cancer. He was 
60. West Bengal Chief Minister Mamata Banerjee 
offered her condolences and rushed to the hospital 
to pay her last respects. The TOI family and Kolkata 
society — spanning media and government, art and 
culture, sports and entertainment — went into shock 
and said they were struggling to deal with the untimely 
loss of someone so vibrant. 

A keen and versatile journalist who cut his teeth in 
The Statesman before moving on to The Hindustan Times 
in 2001 and The Times of India in 2003, Sumit Sen was as 
passionate about his work till his last day in office as 
he was the day he started out as a cub reporter on the 
crime beat. Newspaper veterans recall him taking on 
the establishment — he was credited with breaking the 
news of the 'sale' of the maidan owned by the defence 
ministry — and his keen nose for news that led him 
to several big story breaks. He was also known for 
his analytical and insightful reports on issues ranging 
from Left politics in West Bengal to India-Bangladesh 
relations. 

Even just an hour or so before his passing, Sen was 
planning a major campaign on the mystery around 
Netaji's death and taking stock of the daily reports. 
Fellow journalists remember him for his enthusiasm, 
focus, and the way he made friends out of complete 
strangers. During his time with TOI, he gave the 
Kolkata edition a fresh burst of energy, direction 
and spirit. Always brimming with ideas, he would 
constantly coax colleagues to think out of the box, 
and stay ahead of the times. Under him, TOI Kolkata 
came to be known as a paper that was always fresh 
and positive. 

He fought through pain for the last few months 
to carry on working the way he always did. When 
someone complimented him on his will power, he 
would brush it away and say, "I am simply taking this 
as another phase of life. This, too, shall pass." 

Marcus Dam, who was with him at The Statesman and 
remained a close friend for over 30 years, said: "It was a 
WhatsApp message about two weeks ago. In response 
to a 'hope u r doing well', he sent back a smiley. He 
was a man of few words. His language was simple. He 
was very passionate about his work and very loving. 
We have shared a huge number of secrets that perhaps 
no one else knows about. I won't call it a loss. He is 
someone not to be lost. He is always around. He and I 
shared a dream of taking a vacation in the hills. When 
the rains came down in Kolkata, whenever it used to 
turn misty, he would always call me and describe it as 
'home weather'. He took pride in the fact that he was 
from North Bengal. Yes, he will always be around."  
    (Courtesy: The Times of India, Kolkata)

C. Uthama 
Kurup.
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PTI elects Hormusji N. Cama 
chairman
Managing Director of Bombay Samachar, Hormusji N. 
Cama was elected the new chairman of the Press Trust 
of India (PTI). Riyad Mathew, director of Malayala 
Manorama, was elected vice-chairman. Cama 
succeeds Mohan Gupta, chairman and managing 
director of Jagran Prakashan. He is also a member 
of the Press Council and chairman for Readership 
Studies Council of India along with being president 
of the Indian Newspaper Society. Cama is also on the 
board of council for Fair Business Practices and Audit 
Bureau of Circulations (ABC). Additional members 
of the PTI Board were also elected at the meeting. 
Some of the elected members of the board are Mohan 
Gupta of Jagran Prakashan, K.N. Shanth Kumar of 
Deccan Herald, Vineet Jain of The Times of India, 
Aveek Kumar Sarkar of Ananda Bazar Patrika, Viveck 
Goenka of Indian Express, N. Ravi of The Hindu, M.P. 
Veerendra Kumar of Mathrubhumi, Sanjoy Narayan 
of Hindustan Times, Vijay Kumar Chopra of Hind 
Samachar and R. Lakshmipathy of Dinamalar.
               (Courtesy: exchange4media.com)

Raj Chengappa is Editors Guild 
president

Raj Chengappa, group editorial director of India 
Today has been elected president of the Editors Guild 
of India while chief editor of online daily The Citizen , 
Seema Mustafa was elected treasurer. Prakash Dube, 
group editor, Dainik Bhaskar , was elected general 
secretary. The new office-bearers were elected at the 
general body meeting, a statement by the Guild said.

               (Courtesy: PTI)

Saba Naqvi quits Outlook
Senior journalist and author Saba Naqvi has 

resigned from Outlook. She was the political editor 
at Outlook, based in New Delhi. Announcing he 
resignation, she tweeted, “Yes to all queries. Resigned 
from outlook on Saturday. Happy and fine. Thanks 
to all well wishers. Endings and beginnings.” Naqvi 
has also authored two books: In Good Faith and Capital 
Conquest. 

              (Courtesy: exchange4media.com)

Tinaz Nooshian is executive 
editor, Mid-Day 

Tinaz Nooshian has been promoted as executive 
editor of Mid-Day. She takes over from Sachin Kalbag. 
Her tenure at the paper owned by Jagran Prakashan 
began this July, when she was appointed deputy editor 
on the daily and editor of its weekend product, Sunday 

Mid-Day. Starting her career at The Asian Age, Nooshian 
has 15 years of experience in the print industry, and 
has worked in various senior positions, including 
that of national features editor at Mumbai Mirror. 
              (Courtesy: exchange4media.com)

Kalbag editor of The Hindu’s 
Mumbai edition 

Sachin Kalbag, editor of Mid-Day is all set to join 
The Hindu Mumbai edition. The Hindu’s editor Malini 
Parthasarathy has confirmed the launch of the edition 
on the Huffington Post. She said that the edition will 
have more lifestyle and entertainment content for 
young readers, but will not be hyper-local, and that 
it will be a national edition with a similar structure 
as the Delhi addition. Kalbag joined Mid-Day in 2011 
and before that was senior editor at Mail Today. He 
has also worked with Hindustan Times and DNA.

              (Courtesy: exchange4media.com)

New national editor, Politics 
for Express 

Senior Journalist Sheela Bhatt has joined Indian 
Express as national editor, Politics. This is her second 
stint with the company. Prior to this, she was working 
with Rediff as editorial director. With more than three 
decades of experience in all the mediums such as 
print, TV and Internet, Bhatt has also worked with 
other organisations such as Star and India Today.

              (Courtesy: exchange4media.com)

New senior assistant editor for 
The Hindu 

The Hindu has appointed Mahesh Langa as senior 
assistant editor. Langa takes on the role with more 
than a decade of experience covering politics and 
crime. He will be based out of Ahmedabad and report 
to Amit Baruah, resident editor, The Hindu, New 
Delhi. Langa has worked with Hindustan Times since 
2009 and earlier with Indian Express for two years. He 
started his career with Tehelka magazine in 2005.

              (Courtesy: exchange4media.com)

B.V. Rao, Ajay Singh join 
Firstpost

In a bid to strengthen its editorial team, Firstpost 
has appointed B.V. Rao (editor) and Ajay Singh 
(executive editor) to assist R. Jagannathan, editor-in-
chief of Firstpost and Forbes India, confirm sources. 
Rao began his career with Delhi Mid-Day in 1989, 
where he worked till 1991, before moving on to The 
Indian Express, Bangalore, where he worked till 1994 
as news editor. Then, he joined Free Press Journal as 
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executive editor and worked there for two years. 
He had also worked for The Times of India as deputy 
resident editor for about a year. Rao has also served 
as editor, Governance Now. Singh leverages close 
to 25 years of experience with stints at The Times of 
India, Economic Times, Telegraph, The Pioneer, Business 
Standard, Star News, NewsX, Eeenadu TV, Sahara 
Samay and Governance Now.

             (Courtesy: exchange4media.com)

Patrika launches 37th edition 
from Sagar 

Patrika has launched its 37th edition in Sagar in 
Madhya Pradesh with a circulation of 27500 copies 
from Day 1. Patrika publishes in Bhopal, Indore, 
Jabalpur, Gwalior, Ujjain, Ratlam, Satna, Khandwa, 
Hoshangabad, Chindwara & Shadol. The Sagar edition 
of Patrika will also cover Tikamgarh, Chattarpur and 
Damoh. The Patrika Group is present in eight states. 
It enjoys a readership of 12.9 million readers across 
India.

Amar Ujala to raise Rs 300 cr 
with IPO

Amar Ujala is set enter the capital market with a 
fresh initial public offering (IPO). According to media 
reports the proposed size of IPO is Rs 300 crore and 
this would result in dilution of 30 per cent of equity 
capital of Amar Ujala. It can also be highlighted that 
the amount will be raised through a mix of fresh 
issue and secondary sale by shareholders. After the 
IPO, Amar Ujala will join the wagon of listed media 
companies. There are three Hindi newspapers listed 
in Bombay Stock Exchange - Dainik Jagran, Dainik 
Bhaskar and Hindustan. 

             (Courtesy: exchange4media.com)

World Digital Media Awards 
presented in Hamburg

The World Digital Media Awards were presented 
at the start of the annual get-together after the first day 
of the World Publihsing Expo in Hamburg, organised 
by WAN-IFRA. The awards recognise publishers that 
have created ground-breaking digital products that 
engage readers while increasing online business. The 
winners are drawn from WAN-IFRA regional digital 
media awards in Europe, Asia and latin America.

The World Digital Media Award winners 
included:

Best News Website: The Guardian
Best Digital Advertising Campaign: Telekurier 

Online Medien, Austria/ Buildung Braucht 
Innovation  (Education needs innovation)

Best Data Visualisation Project: Norwegian 
Broadcasting Corporation/ Norwegian homicides 
over a 10-year period 

Best in Tablet Publishing: Axel Springer, Germany, 
and Aftenposten, Norway / EPOS (Springer); 
Aftenposten+

Best Mobile Service: Die Welt, Germany/ Kompakt
Best Reader Engagement: Grupo Clarin, Argentina/ 

Ecosistema Digital
Best New Product: Verdens Gang (VG), Norway/ 

minmote.no 
Best Use of Online Video: The Straits Times – 

Singapore Press Holdings/ It Changed My Life Series

INMA offers  scholarship
INMA is again partnering with the Berlin School of 

Creative Leadership to offer a €20,000 (approximately 
US$25,000) scholarship toward tuition for an Executive 
MBA program. The program is specifically geared 
toward the mid-career media company executives. 
You will find the details at: http://www.berlin-school.
com/emba/scholarships/inma-scholarship rested in 
upgrading your multi-media skill set, leading major 
strategic changes from within your organisation, or 
developing your business skills, you are encouraged 
to apply by November 16.
Please click on the link above for complete details. You 
may reach out to Gerardo Tejo, head of Admission at 
application@berlin-school.com 

Workshop for journalists on 
digital connectivity

The Asia-Europe Foundation (ASEF) is organising 
the ASEF Journalists’ Workshop on the topic of Asia-
Europe Digital Connectivity on 10-11 December in 
Brussels. Hosted by the Brussels Press Club Europe, 
the workshop is held in partnership with the Konrad-
Adenauer-Stiftung Media Programme and supported 
by the European Union.

 The ASEF Journalists’ Workshop is part of the 
8th ASEF Editors’ Roundtable, an official side event 
of the 11th Asia-Europe Meeting Summit in 2016. The 
inputs gathered from the workshop and the online 
survey will be part of the final publication that will be 
distributed among the 53 ASEM members, as well as 
made available online for public consumption.

 ASEF invites interested journalists from ASEM 
countries to apply for participation. You can find 
further information about the project and how to 
apply at http://www.asef.org.

 Travel subsidies to and from Brussels and 
accommodation will be provided by the organisers 
for successful participants. All applications should 
be submitted online by Wednesday, 11 November 
2015. Should you require further information, please 
contact Rafael Secades, senior deputy director of 
ASEF’s Public Affairs Department (rafael.secades@
asef.org).
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